Germany

Sport wasthe dominant topic for German TV viewersin
2008. Throughout June, the UEFA Euro 2008 Champion-
ships fascinated many, and not only soccer enthusiasts.
All top-20 programmes (by audience share) recruit ed foot-
age from the UEFA Euro 2008 broadcasts. On June 29,
28.05 million German viewers (adults 14+, market share:
81.5%) followed the final between Germany and Spain in
Vienna's Ernst-Happel Sadium. Four days earlier the
German fansOendurance had been challenged when,
during the semifinal between Germany and Turkey, a
thunderstorm near the International Broadcast Centre
cut off the transmission for more than six minutes.
Millions of viewers missed the German team's second
goal. However, with a 41.9% audience share (80.8% mar-
ket share), no other broadcast in 2008 attracted as many
viewers as this one did.

Only six weeks after the UEFA Euro final, the Beijing
Olympic Games started. Because of the six-hour time dif-
ference, live broadcasts of the competitions were aired
between the early morning and afternoon, resulting in
average audiences for the two broadcasters ARD and ZDF
of between 1.81 and 2.10 million viewers.

In terms of general programs, Qce Age 2Q broadcast by
RTL, held a market share of 25.5%atop all cinema-movie
broadcasts in 2008 (adults 14+), followed by (rhe Da
Vinci CodeO(ProSieben, 23.8%).

The most popular scripted series among adults (14+)
again was ratortQ a coproduction of public broad-
castersorganized in the ARD. The 37 episodesthat ran in
2008 achieved an average audience share of 10.8% (mar-
ket share 21.3%). Young adults (aged 14-49 years) selected
OHouseM.D.O(RTL)as their favorit e show (9.5% audience
share/26.8% market share).

In 2008, the leading channelsin termsof audience share
among all adults were the public broadcaders ARD(13.8%)
and ZDF (13.5%). RTLwas once again the favorite channel
among young adults (aged 14P49 years)wit h an audience
share of 15.7% The daily viewing time per adult viewer
(14+) rose from 299 minutes in 2007 to 301 minutes in
2008, and young viewers (14P49) spent 269 minutes per
day watching TV (2007: 264).

Until late September, 2008 was a year of consolidation
for the TV industry, especially commercial broadcasters.
However, with the near collapse of property lender Hypo
Real Estate (HRE), the financial crisis, which was widely
considered an American problem until then, finally
reached Germany. Although HRE, for the time being,
was saved by a 50 billion Euro government-ed bailout,
uncertainty about the economic future has reduced
private spending, especially on high-value goods. Only
the automotive industry benefited from federal aid,
which granted every private customer 2 500 Euro for
buying a new car when scrapping a used car that was at
least nine years old. However, the first mass layoffs
nourished fears of a long recession.

Consequently, advertisers became cautious, too. Leading
FMCG brands, for example, claim to have spent the same
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amount on advertising as in the preceding years, but
moved toward shortterm bookings. No general trend is
evident throughout the industry Bsome advertisers are
spending less than before, while others are using the
opportunity to gain awareness and spend more on their
campaignsthan they did previously.

Being more vulnerable to the economic crisisthan their
public counterparts, commercial broadcasters enjoyed
at least one piece of good news in 2008: After years of
struggling, the 12t" (RundfunkSnderungsstaatsvertragO
(the federal agreement on broadcasting) finally regu-
lated public funded broadcasters' activities on the Inter-
net. The new legislation demands that the online ser-
vices of public broadcasters meet certain criteria. They
must berelated to specific formats and offer an additional

benefit. All new online offerings from public broad-
casters now have to pass a three-step test to ensure that
they meet these new rules.

Compared to other media, one big advantage of TVisthe
way its usage can be measured precisely. The year 2008
was a milestone for German television research because
the Q\rbeitsgemeinschaft FernsehforschungO (AGF) as
thejoint industry committ eeof broadcagers, saleshouses,
representatives of advertisers and their agencies, agreed
upon a new audience measurement system. Sarting
from duly 1, 2009, timeshift and out-of-home TV usage
are going to be measured in all of the 5 640 panel house-
holds. The O'C ScoreOlabeled new metering-units, devel-
oped by GfK, are based upon a modular concept and can
be adapted easily to new broadcasting techniques or ser-
vices. Within five years, AGF will invest 20 million Euro
in continuous improvement of the new system in order
to measure any relevant kind of TV usage, independent
of hardware, time of use or distribution method.

The underlying concept isto cover the use of TV content
across various platforms of distribution rather than just
simply measuring TV sets. The data from the new system
will emphasize that TV remains the primary source of
entertainment and information B no matter where or
when it isused.

Smone Veenker, |P Deutschland
simone.veenker @ p-deutschland.de
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Geneal Data

GOUNTRY

Land area (km?) 357 093
Total population 82 217 800
Number of households 39 722 000
Average household size 2.1

Source: Satistisches Bundesamt Deutschland, QA World Factbook

ECONOMY

GDP in million BUR (at current prices) 2492 000
CDP per capita in BUR (at current prices) 30 343
CDP real growth rate in 2008 (in %) 1.3
Inflation rate in 2008 (in %) 2.6

Value of BURin US-Dollar (UD)

1 BUR=1.3917 USD

Source: Satistisches Bundesamt Deutschland

HOUSEHOLD EQUI PMENT

Households in %

Individuals in %

Mobile telephone subscribers
PG

Internet user

Broadband Internet access

86.5 117.6*
68.0 n.a
59.2 64.42
54.3 n.a

1Datafrom 2007; Figure is calculatedon the numberof private mobile phone cortracts in refeence to the populaton. Ore personcan havemore than one cortract. (Souce: Interna-
tional Telecommnication Union); 2Individuals 14+who haveusedthe Internet at leastonce within the last 3 months (Souce: AGOR009)

Source: AGH GFK Fernsehforschung, pctty, |P Deutschland 2008

TV OVERVIEW
Total number of TV households (TVHH) 34 260 000
In % of all householdst 95.3
TV licence-fee cost per year BUR 215.76
1Surce: Media Analysis (MA) 2008
Source: AGH GK Fernsehforschung, pc#ty, |P Deutschland 2008
TV EQUIPMENT TV DISTRIBUTION
in % of TVHH in % of TVHH
Multiset (homes with more than 1 TV set) 31.2 Gable subscription (analogue + digital) 51.3
VR (Mdeotaperecorder) 49.5 Satellite private dish/ DTH (analogue + digital) 44.1
DVD Payer 52.3 Satellite collective dish (analogue + digital) n.a
DVD Recorder 11.7 Only analogue terrestrial 0.0
PVR (Digital Videorecorder) 2.2 Source: AGH GK Fernsehforschung, pc#ty, |P Deutschland 2008
Teletext 95.8
TV Hat Screen n.a. DIGTAL TV
TV High Definition n.a in % of TVHH
Source: AGH GFK Fernsehforschung, pct#tv, | P Deutschland 2008 Digital Terrestrial 4.6
Digital Satellite 20.9
TV SUBSCRIPTION Digital Gible 8.7
in % of TVHH IP TV (TV via D) 0.1%
Analogue Pay TV subscribers 0.0 Any Digital 34.2
Digital Pay TV subscribers 5.6 iSpurce: Bundesnetzagentur, annual report 2008

Source: AGH GK Fernsehforschung, pctty, | P Deutschland 2008

Source: AGH GFK Fernsehforschung, pc#ty, | P Deutschland 2008
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TV Landscape

DOMESTI C PUBLI C GHANNELS

Channel Launch  Diff.  Tech.Pen. Language Programming Revenue Sales House
ARD 1954 DI.GS 99.7% German Ceneralist L-F Adv. ARD Salest+
DF 1963 Dr.CS 99.7% German Generalist L-F Adv. ZDP
KIKA 1997 DI,CS 96.0% German Children L-F None
PHOBNI X 1997 DI,GS 88.6% German Documentaries L-F None
BFS 1954 DI,CS 94.2% German Ceneralist L-F None
BR ALPHA 1998 DI,.CS 60.9% German Documentaries L-F None
NDR FS 1959 D.GS 95.2% German Generalist L-F None
WDR FS 1965 Dr.CS 97.6% German Generalist L-F None
MDR FS 1965 Dr.CS 92.5% German Generalist L-F None
RBB TV 2003 Dr.CS 62.6% German Generalist L-F None
SWFS 1969 DI.CS 78.6% German Generalist L-F None
HR FS 1964 DI,CS 67.0% German Ceneralist L-F None
ARDENSPLUS 2000 DI.CS 16.4% German Generalist L-F None
ARD HNS 2000 Dr.GS 16.8% German Movies, Drama L-F None
ARD BNS EXTRA 2000 DI.CS 17.4% German News, Documentaries L-F None
ZDF DOKUKANAL 2002 DI.CS 31.1% German Documentaries L-F None
DR 2002 DI,GCS 25.9% German Movies, Drama L-F None
ZDF INFOKANAL 2002 DI.CS 30.1% German Magazine L-F None
1Services; 2Werbefernsehen; SFESTIVAL; “THEATERKANAL
Source: AGH GFK Fernsehforschung, pc#ty, |P Deutschland 2008
DOMESTI C PRI VATE CHANNELSY FORE GN CHANNELS WI TH LOCAL AD WI NDOW
Channel Launch  Diff. Tech.Pen. Language Programming Revenue  Sales House
RTL 1984 DI.GS 98.8% German Generalist Adv. | P Deutschland
SAT 1 1985 DI,CS 98.3% German Ceneralist Adv. SevenOneMedia
PRO7 1989 DI,CS 98.2% German Ceneralist Adv. SevenOneMedia
RTL 11 1993 DI.GS 98.4% German Generalist Adv. H CGartel
SUPER RTL 1995 Dr.GS 97.0% German Children, Movies Adv. I P Deutschland
VOX 1992 DI,GS 98.6% German CGeneralist Adv. | P Deutschland
KABH. 1 1991 DI,GS 97.8% German Generalist Adv. SevenOneMedia
DS 1993 DI.GS 94.1% German Foorts Adv. In-house
N-TV 1992 DI,CS 92.6% German News Adv. | P Deutschland
N 24 2000 DI.CS 91.2% German News, Documentaries Adv. SevenOneMedia
NEUN LIVE 2001 DI.GS 83.1% German Telephone Games Adv.,t SevenOneMedia
THES 2002 DI,CS 87.2% German Movies Adv. In-house
DIVIAX 2001 DI.GS 75.9% German Documentaries Adv. Discovery Netw.
DASMVERTE 2005 CS 85.6% German Ad Movies Adv. Das \Vierte?
VIVA 1993 DI.CS 91.1% German Music Adv. MTV Networks
COMEDY CENTRAL 2007 CS 75.2% German Gmedy Adv. MTV Networks
MTV 1988 CS 86.8% German Music Adv. MTV Networks
NICK 2005 GS 76.5% German Children Adv. MTV Networks
ANIXE SD 2008 GS 10.3% German Series, Movies, Sports  Adv. In-house
BIBE. TV 2002 CS 20.7% German Religious Adv. In-house
TV GQJSTO 2004 CS 19.2% German Moking Adv. In-house
1Gll-In-Games; 2Media
Source: AGH GK Fernsehforschung, pc#ty, |P Deutschland 2008
Television 2009
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DOMESTI C PRI VATE CHANNELS FORE GN CHANNELS WITH LOCAL AD WM NDOW

Channel Launch  Diff. Tech.Pen. Language Programming Revenue  Sales House
DH.UXE MUSICTV 2005 CS 17.4% German Music Adv. In-house
IMUSCTV 2006 CS 16.7% German Music Adv. In-house
ASTRO TV 2004 GS 42.8% German Astrology Adv.,! In-house
MERTV 2007 GS 18.1% German Animals Adv. In-house
DT. GESUNDHE T 2007 CS 15.6% German Documentaries, Talk Adv. In-house
YAV DO ALl PS 2006 CS 14.2% German Music Adv.,! In-house
MM 2008 CS 10.4% German Gay Lifestyle Adv. In-house
JAVBA TV 2007 GS 14.2% German Music Adv.,! In-house
1Gll-In-Games; 2FERNSEHEN
Source: AGH GK Fernsehforschung, pc#ty, |P Deutschland 2008
FORE GN CHANNBELS
Channel Nature  Diff. Tech.Pen. Language Programming Revenue
3 SAT Public DI.GS n.a. German Generalist L-F
ARTE Public DI,CS n.a German Ceneralist L-F Soon
W1 Public CS n.a German Generalist L-F
BURCSPORT Private Dr.GCS n.a German Sorts Adv.

Source: AGH GK Fernsehforschung, pci#ty, | P Deutschland 2008
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PREMIUM GHANNELS PAY TV

Channel Launch  Diffusion Tech. Pen  Language Programming Cost/ Month  Revenue
AXN 2004 CS n.a. German Movies n.a Qb., Adv.
EXTRAVE SPORTS' 2004 GS n.a German Soorts n.a ub.
SLVERLINE 2004 CS n.a German Movies n.a ub.
HIT 24 2004 CS n.a Cerman Music n.a b., Adv.
GOLDSTAR TV 2002 CS n.a German Music n.a b., Adv.
MGV 2003 CS n.a. German Movies n.a b., Adv.
13™ STREET 2002 CS n.a. German Movies n.a b., Adv.
Sej| 2005 CS n.a German Movies n.a ub., Adv.
JUNIOR 2002 CS n.a German Children n.a b.
JEN X 2005 GS n.a. German Children n.a b.
HB MATKANAL 2002 CS n.a German Movies n.a Qub., Adv.
DI SCOVERY? 1991 CS n.a German Documentaries n.a Qb.
ANIMAL PLANET 2004 CS n.a. German Documentaries n.a Ub.
FOCSGESUNDHRD05 CS n.a. German Magazine n.a ub.
NATI ONAL3 2004 CS n.a German Documentaries n.a Qub., Adv.
KINOWELT* 2004 GS n.a German Movies n.a Qub., Adv.
RTL (R ME 2006 GS n.a. German Series n.a b., Adv.
RTL LIMNG 2006 CS n.a. German Lifestyle n.a b., Adv.
PASS ON 2006 CS n.a German Series n.a b., Adv.
SAT 1 QOVEDY 2006 CS n.a. German QGmedy n.a b., Adv.
KABH. 1 AASSC 2006 CS n.a. German Movies n.a Qb., Adv.
Tam 2006 CS n.a German Movies n.a b.
BOOVERANG 2003 CS n.a German Children n.a. ub.
DI SCOVERY? 2006 GS n.a German Documentaries n.a b.
THE HI STORY? 2004 GS n.a German Documentaries n.a b.
SPIEHE. TV 2004 © n.a German Documentaries n.a Qub.
DBEUTSHES 2004 C n.a German Weather n.a Qub.
WAN TV 2004 C n.a. German Soecial Interest n.a ub.
PLANET 2002 C n.a. German Documentaries n.a b.
SAILING GHANNEL 2004 C n.a German Secial Interest n.a ub., Adv.
GQUTELAUNETV 2005 C n.a German Music n.a b., Adv.

1KANAL; 2CHANNEL; *GECGRAPHIG “TELEVISI ON; SGESCHICHTE; *DIGTAL; "WETTER TV

Source: AGH GFK Fernsehforschung, pctty, | P Deutschland 2008
DIG TAL PACKAGES
Channel Launch Diff. Dec. Subscr. Language No. of ch. Revenue
PREMI BRE 1999 CS  Various 2399 000 German 52 Qb., Adv.
ARENA 2006 CS  Various n.a. German 25 ub., Adv.
T-HOVE ENTERTAIN  n.a. IPTV  T-Home X300T;* n.a German 140 Qb.
ALICE HOVETV n.a IPTV  Set-Top-Box n.a German 65+ ub.
ARCCRDIGTAL TV  n.a IPTV  Set-Top-Box n.a German 60+ Ub.
KABEL DEUTSCHLAND 2004 C Humax DVR-9900C n.a. German 100 b.
KABH. BW 2001 C Various n.a German 70+ b.

1X301T, MR300

Source: Gmpany data
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Viewing Patterns

AUDI ENCE MEASURBVIENT

Main Gntracting Party
Name of the Service and Institute

Arbeitsgemeinschaft Fernsehforschung (AGH
GfK-Fernsehforschung, since 1985

Panel/ Sampling Sze (number of households) 5 640
Instrument used (people-meter, telephone, face-to-face) People-meter
National audience measurement established in 1963
Launch of people-meter system 1985
Interval of measurement 1 sec
Lower age limit 3
Panel Areal/ Population represented by the panel in % 100.0
Population Size in 000
Individuals 3+ 72 196
Adults 14+ 64 981
Main purchase responsibles 14+ 35 649
Young Adults 14£49 35 564
Children 3b13 7 215
Source: AGH GK Fernsehpanel, | P Deutschland 2008
TOTAL TV RATING 2008 Adults 14+
Average TV Rating in % | MonbFri Saturday Sunday
50 %
40 %
30 %
20 %
10 % /
0 % ee—
6 h 8h 10h 12h 14h 16 h 18h 20h 22h Oh 2h 4h 6h
Source: AGH GK Fernsehpanel, | P Deutschland 2008
DAILY REACH AND DAILY VIEMNG TIME (IN MINUTES)
Adults Children Young Adults Main Purchase
14+ 3b13 14P49 Responsibles 14+
2006 2007 2008 2006 2007 2008 2006 2007 2008 2006 2007 2008
Daily reach (in %)* 748 735 721 58.8 57.7 56.0 68.3 66.2 64.7 81.4 80.6 79.5
Viewing time per Viewer
MonBESun 299 299 301 146 144 145 264 264 269 328 327 328
Viewing time per Individual
MonBE&un 227 223 221 90 87 86 184 178 178 269 266 264
MonBFi 218 216 214 84 82 81 174 171 170 264 262 259
Sat 229 223 221 107 104 100 189 182 183 264 258 257
un 263 254 254 102 98 95 226 215 215 299 291 293

1At least 1 minute consecutively watching TV
Source: AGH GK Fernsehpanel, | P Deutschland 2008
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Audience Shaes

AUDI ENCE SHARES OF MAIN CHANNELS

Adults 14+, all day (03:00903:00)

Young Adults 14P49, all day (03:00003:00)

OHER _ 24.4%

0,
THES5 _ 1.0% RIL_11.9% ?TWTAT 12:202 RIL 15.7%
0,
—ngx 120//2 SAT1 10.5% \TAEl‘/ES iigf
. 0
NTV 0.9% NTV 0.9% — SAT1 10.8%
m\_ — PRO7 6.5% N24  13%
SUPERRIL 1.696—s™ SUPRRIL 2.7% |
VOX 5.5% VOX 7.5% PRO7 11.8%
KABEL1 3.6% ARD13.8% KABEL1 5.5%
RILII 3.8% . RILIL_ 6.1%
oF 13.5% o 7.0% |

AUDI ENCE SHARES OF MAIN CHANNELS ALL DAY 03:00803:00 (IN %)

Channel Adults Young Adults Children Main Purchase
14+ 14849 3b13 Responsibles 14+
2007 2008 2007 2008 2007 2008 2007 2008
RTL 12.6 11.9 16.0 15.7 8.6 8.8 12.7 12.0
SAT1 9.8 10.5 10.6 10.8 5.9 5.9 10.3 11.0
PRO7 6.4 6.5 11.7 11.8 8.0 8.7 5.8 5.8
ARD 13.8 13.8 7.3 7.5 4.5 5.1 14.3 14.1
DF 13.3 13.5 6.7 7.0 4.0 4.7 13.9 13.8
RTL 11 3.8 3.8 6.3 6.1 4.9 4.4 3.7 3.7
KABH. 1 3.6 3.6 5.6 5.5 2.8 2.6 3.4 3.4
VOX 5.8 5.5 7.9 7.5 3.6 3.1 6.0 5.7
SUPER RTL 1.6 1.6 2.8 2.7 23.2 20.4 1.6 1.6
N 24 0.9 1.0 11 1.3 0.4 0.4 0.7 0.9
N-TV 0.7 0.9 0.7 0.9 0.2 0.2 0.6 0.8
3 SAT 1.1 1.1 0.8 0.8 0.3 0.2 1.1 1.1
ARTE 0.7 0.7 0.6 0.5 0.2 0.2 0.7 0.7
NEUN LIVE 0.2 0.1 0.2 0.1 0.1 0.1 0.2 0.2
KIKA 0.6 0.7 1.0 11 13.8 15.2 0.6 0.7
PHCENI X 0.9 1.0 0.8 0.9 0.2 0.2 0.9 1.0
VIVA 0.5 0.5 11 11 15 1.3 0.4 0.4
BUROSPORT 1.0 0.9 0.8 0.8 0.5 0.5 0.8 0.8
DS 1.1 0.9 1.2 1.0 0.8 0.8 0.8 0.7
MV 0.4 0.5 0.9 1.0 0.7 0.8 0.3 0.3
THES 0.7 1.0 0.8 11 0.4 0.7 0.7 0.9
DASMERTE 0.8 0.9 0.8 0.8 0.3 0.4 0.8 0.8
DVAX 0.5 0.6 0.9 11 0.4 0.4 0.4 0.5
NICK 0.3 0.5 0.7 0.9 7.8 8.9 0.3 0.4
COMEDY GENTRAL 0.3 0.3 0.5 0.6 0.3 0.5 0.2 0.3
OTHER 18.5 17.8 12.3 11.3 6.4 5.6 18.7 18.2

Source: AGH GK Fernsehpanel, 1P Deutschland 2008
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AUDI ENCE SHARES OF MAIN CHANNELY BY DAY PARTS (1N %)

Channel Adults Young Adults Children Main Purchase
14+ 1449 3Db13 Responsibles 14+
Day Time Prime Time Day Time Prime Time Day Time Prime Time Day Time Prime Time
09-17h 20B23h 09-17h 20E23h 09-17h 20B23h 09-17h 20E23h
RTL 10.9 12.4 14.2 17.8 5.9 15.1 11.2 12.4
SAT 1 15.4 7.5 12.4 10.0 3.8 9.9 16.6 7.3
PRO7 6.2 6.8 11.5 12.6 5.3 12.7 5.6 6.2
ARD 14.1 16.1 6.5 8.9 4.2 7.9 14.8 16.5
DF 11.9 15.2 5.7 8.8 3.4 7.7 12.3 15.5
RTL [ 3.6 3.6 6.2 5.9 7.4 3.6 3.4 3.7
KABH. 1 3.7 3.5 6.0 5.2 2.7 31 3.3 3.5
VOX 4.4 5.3 6.7 7.6 2.1 4.4 4.6 5.6
SUPER RTL 1.8 1.7 3.3 2.6 24.9 14.1 1.6 1.7
N 24 11 0.7 1.3 0.9 0.4 0.5 0.9 0.6
NTV 1.1 0.6 1.0 0.6 0.2 0.2 0.9 0.5
3 SAT 1.2 11 0.9 0.7 0.2 0.3 1.2 1.1
ARTE 0.5 0.9 0.4 0.7 0.1 0.3 0.5 0.9
NEUN LI'VE 0.1 0.1 0.2 0.1 0.1 0.1 0.2 0.1
KIKA 1.2 0.1 1.8 0.2 16.7 3.8 1.1 0.1
PHCENI X 1.0 0.7 0.9 0.6 0.1 0.2 1.0 0.8
VIVA 0.8 0.3 1.7 0.6 1.6 1.4 0.6 0.3
BUROSPORT 15 0.6 1.3 0.6 0.6 0.5 1.3 0.6
DSF 0.8 1.0 1.0 11 0.6 1.2 0.6 0.8
MTV 0.6 0.3 1.2 0.7 0.8 0.8 0.3 0.2
THES 0.6 1.0 0.8 0.9 0.5 0.5 0.6 1.0
DASMVERTE 0.4 1.0 0.4 0.9 0.3 0.4 0.4 0.9
DIVAX 0.6 0.4 11 0.8 0.4 0.4 0.5 0.4
NIXK 0.7 0.2 15 0.4 11.7 3.8 0.5 0.2
COMEDY GENTRAL 0.4 0.2 0.7 0.4 0.4 0.6 0.3 0.2
OHER 15.5 18.4 11.5 10.3 5.6 6.5 15.8 19.0

Source: AGH GFK Fernsehpanel, | P Deutschland 2008
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Top Programmesall Channels

TOP 20 PROGRAMMES (ALL CATEGORIES) Adults 14+
Title Land Channel Genre Sart.Time Date Ratings  Share

FBALEUCHMRSERMARYURKEY/SEMIFINAIDF Sports 20:45 25/06 41.9% 80.8%
FBALEUCHMRAUSTRIBGERMANY ARD Sports 20:45 16/06 40.5% 76.3%
FBALEUCHMFGERMARSHRAIN/FINAL ARD Sports 20:45 29/06 40.1% 81.5%
FBALEUCHMRPORTUWEEGERMANY ARD Sports 20:45 19/06 39.8% 78.1%
HEUTBJOURNAL Germany ZDF News 21:35 25/06 35.8% 68.6%
FBALEUCHMRSERMARFNOLAND ZDF Sports 20:45 08/06 34.8% 69.4%
TAGESTHEMEN Germarny ARD News 21:34 29/06 32.3% 64.5%
FBALEUCHMREER@ATIABGERMANY ZDF Sports 18:00 12/06 32.0% 76.3%
FBALEUCHMPSRAINERLSSIA/SEMIFINAL -~ ARD Sports 20:45 26/06 28.4% 60.1%
FBALEUCHMPRSRAINBITALY ZDF Sports 20:45 22/06 25.6% 56.6%
FBALEUCHMRSERMARSRAIN/ANARD ARD Sports 22:45 29/06 24.3% 65.8%
FBALEUCHMECR@ATIABTURKEY ARD Sports 20:45 20/06 23.5% 56.9%
FBALEUCHMARANEHALY ZDF Sports 20:45 17/06 22.7% 49.8%
FBALEUCHMAURKEBZZECREPUBCI ZDF Sports 20:45 15/06 22.3% 44.9%
FBALEUCHMMETHERLANDBLY ARD Sports 20:45 09/06 22.2% 50.0%
FBALEUCHMMETHERLANIBSSSIA ZDF Sports 20:45 21/06 21.7% 57.0%
FBALEUCHMPSWITZERLANIRKEY ZDF Sports 20:45 11/06 21.3% 47.9%
FBALEUCHMMETHERLANIBRANCE ARD Sports 20:45 13/06 21.1% 48.9%
FBALEUCHMRAUSTRIBPOLAND ZDF Sports 20:45 12/06 19.6% 44.4%
FBALEUCHMMRRISSIASWEDEN ARD Sports 20:45 18/06 17.6% 41.5%

1EAVONY
Source: AGH GK Fernsehpanel, | P Deutschland 2008

TOP 10 A NBEVA MOVIES Adults 14+
Title Land Channel Sart.Time Date Ratings  Share

ICEAGEII USA RTL 20:15 25/12 11.3% 25.5%
THEDA VINCICODE USA PROr 20:15 12/10 11.2% 23.8%
NA'IONALTREASURE UA PROY 20:15 20/01 11.2% 21.7%
ICEAGE USA RTL 20:15 21/12 9.7% 18.7%
NANNWCPHEE USA/UKA RTL 20:15 28/12 9.4% 18.5%
INSIDEMAN USA ZDF 20:15 30/12 9.0% 19.2%
WAROFTHEWORLDS USA PROY 20:15 24/02 8.6% 16.5%
LITTLEORDAUNTLERO UK ARD 20:15 19/12 8.3% 18.4%
MONSTER-INWWA USA/Gernany SAT 1 20:15 21/01 7.8% 16.0%
MR.& MRSSMITH USA RTL 20:15 26/10 7.8% 15.9%

France
Source: AGH GK Fernsehpanel, |P Deutschland 2008
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TOP 10 SPORT EVENTS Adults 14+

Title Channel Sart.Time Date Ratings  Share
FBAL BU CHVIP GERVANYBTURKEY/ SEMI A NAL DF 20:45 25/ 06 41.9% 80.8%
FBAL BU CHMP AUSTRI ABGERVANY ARD 20:45 16/ 06 40.5% 76.3%
FBAL BU CHVP GERVIANYESPAI N/ A NAL ARD 20:45 29/ 06 40.1% 81.5%
FBAL BU CHMP PORTUGALBGERVANY ARD 20:45 19/ 06 39.8% 78.1%
FBAL BU CHMP GERVANYBEPCLAND DF 20:45 08/ 06 34.8% 69.4%
FBAL BJ CHMP CRQOATI ABCERVANY DF 18:00 12/06 32.0% 76.3%
FBAL BU CHMP SPAINBRUSS A/ SEMIH NAL ARD 20:45 26/ 06 28.4% 60.1%
FBAL BU CHMP SPAINBI TALY ZDF 20:45 22/ 06 25.6% 56.6%
FBAL BU CHMP GRQOATI ABTURKEY ARD 20:45 20/ 06 23.5% 56.9%
FBAL BU CHMP FRANCERI TALY DF 20:45 17/06 22.7% 49.8%

Source: AGH GFK Fernsehpanel, |P Deutschland 2008

TOP 10 SERIES Adults 14+
Title Land Genre Runs Channel Sart.Time Ratings Share

TATORT Germany Gime 37 ARD 20:15 10.8% 21.3%
UM H MVIELS W LLEN Germany Family 13 ARD 20:15 10.5% 21.6%
PCOLIZH RUF 110 Germany Qime 9 ARD 20:15 10.0% 20.5%
DAS TRAUMSCHI F- Germany Family 6 ZDF 20:15 9.9% 20.8%
STUBBBE VONALLZUFALL Germany Qime 4 DF 20:15 8.6% 20.6%
IN ALLER FREUNDSCHAFT  Germany General 48 ARD 21:05 8.6% 18.7%
FAMILIEDR KLEST Germany Family 7 ARD 20:15 8.4% 18.0%
WAR AND PEACE Italy/ France/!  Mini-Series 4 ZDF 20:15 8.2% 16.0%
TIERERZIIN DR MERTENS ~ Germany Family 13 ARD 20:15 8.2% 20.0%
DER BERGDOKTOR Germany General 8 DF 20:15 7.8% 16.8%

1Germany/ Russia/ Poland
Source: AGH GK Fernsehpanel, |P Deutschland 2008
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Top ProgrammesChannelby Channel

ARD Adults 14+
Top 10 Recurrent Programmes Land Genre Runs  Sart.TimelLength(m) Ratings  Share
TATORT CGermany Series-Gime 37 20:15 90 10.8% 21.3%
UM HI MVELS W LLEN CGermany Series-Family 13 20:15 48 10.5% 21.6%
PCOLIZH RUF 110 CGermany Series-Gime 9 20:15 90 10.0% 20.5%
SIARQUIZ M T J..RG PILAWA Cermany Quiz Show 6 20:15 90 9.1% 19.9%
IN ALLER FREUNDSCHAFT Germany Series-Ceneral 48 21:05 43 8.6% 18.7%
FAMILIEDR KLHST Germany Series-Family 7 20:15 48 8.4% 18.0%
TIERERZININ DR MERTENS Germany Series-Family 13 20:15 48 8.2% 20.0%
TAGESSCHAU CGermany News 365 20:00 15 7.8% 19.7%
DAS UNGLAUBLICGHE QUIZDERY  Germany Quiz Show 5 20:15 95 7.7% 17.4%
DIESTHN Cermany Series-Family 13 20:15 48 7.7% 18.0%
Top 10 Single Programmes Genre Date  Sart.Time Length(m) Ratings  Share
FBAL BU CHMP AUSTRI ABGERVANY Forts 16/ 06 20:45 103 40.5% 76.3%
FBAL BU CHMP GERVIANYESPAI NV H NAL Soorts 29/ 06 20:45 105 40.1% 81.5%
FBAL BJ GHMP PORTUGALBGERVANY Soorts 19/06 20:45 108 39.8% 78.1%
FBAL BU CHMP SPAINERUSS A/ SEMI H NAL Soorts 26/ 06 20:45 100 28.4% 60.1%
FBAL BU CHMP GERVIANYBESPAI N AWARD? Soorts 29/ 06 22:45 23 24.3% 65.8%
FBAL BJ GHMP CROATI ABTURKEY Soorts 20/ 06 20:45 154 23.5% 56.9%
FBAL BJ CHMP NETHERLANDSHI TALY Soorts 09/ 06 20:45 100 22.2% 50.0%
FBAL BU CHMP NETHERLANDSERRANCE Forts 13/ 06 20:45 102 21.1% 48.9%
FBAL BJ GHMP RUSS ABSAMVEDEN Soorts 18/ 06 20:45 100 17.6% 41.5%
FBAL BJ GHMVP GREECEESWAVEDEN Soorts 10/ 06 20:45 100 17.5% 41.5%

M ERE, 2GERAVONY

Source: AGH GK Fernsehpanel, |P Deutschland 2008
ZDF Adults 14+
Top 10 Recurrent Programmes Land Genre Runs  Sart.TimelLength(m) Ratings  Share
WETTEN, DASS ...? Germany/!  Variety Show 6 20:15 164 15.4% 35.5%
DAS TRAUMSHI F- Cermany Series-Family 6 20:15 95 9.9% 20.8%
STUBBE B VON FALL ZU FALL CGermany Series-Gime 4 20:15 88 8.6% 20.6%
Dl E DBEJTSCHEN Cermany Megazine 5 19:30 43 8.4% 18.2%
WAR AND PEACE Italy/? Mini-Series 4 20:15 98 8.2% 16.0%
DER BERGDOKTOR Germany Series-General 8 20:15 45 7.8% 16.8%
W LLKOMVEN BH CARMVEN NEBH. Germany Variety Show 5 20:15 154 7.5% 18.6%
DER ALTE CGermany Series-Gime 13 20:15 57 7.4% 18.3%
W LSBERG CGermany Series-Gime 7 20:15 87 7.4% 17.8%
AKTENZH CHEN XY ... UNGH...ST  Germany Megazine 10 20:15 90 7.2% 16.7%
Top 10 Single Programmes Cenre Date Sart.Time Length(m) Ratings Share
FBAL BU CHVP GERVIANYBTURKEY/ SEMIANAL  Sports 25/ 06 20:45 95 41.9% 80.8%
FBAL BJ GHMP GERVANYEPOLAND Soorts 08/ 06 20:45 95 34.8% 69.4%
FBAL BJ GHMP CROATI ABGERMVANY Soorts 12/ 06 18:00 95 32.0% 76.3%
FBAL BJ GHMP SPAINBI TALY Soorts 22/ 06 20:45 130 25.6% 56.6%
FBAL BJ GHMVP FRANCERI TALY Soorts 17/ 06 20:45 97 22.7% 49.8%
FBAL BJ CHMP TURKEYBCZECH REPUBLIC Soorts 15/ 06 20:45 97 22.3% 44.9%
FBAL BJ GHMP NETHERLANDSBRUSS A Forts 21/06 20:45 127 21.7% 57.0%
FBAL BU CHMP S\M TZERLANDBTURKEY Forts 11/ 06 20:45 95 21.3% 47.9%
FBAL BJ GHMP AUSTR ABPCLAND Soorts 12/ 06 20:45 95 19.6% 44.4%
FBAL GERMANYEENGLAND Soorts 19/11 20:52 95 16.3% 36.3%

19witzerland/ Austria; 2France/ Germany/ Russia/ Poland; Source: AGH GK Fernsehpanel, | P Deutschland 2008
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RTL Adults 14+
Top 10 Recurrent Programmes Land Genre Runs  Sart.Time Length(m) Ratings  Share

FARVER WANTS A W FE Cermany Docu-Soap 9 21:15 45 11.6% 25.1%
WHO WANTS A MILLIONAI RE? Germany Quiz Show 65 20:15 47 9.3% 20.9%
RACH D DER RESTAURANTTESTER!  Germany Docu-Soap 6 21:15 43 8.2% 18.5%
GERVANY'S GOT TALENT CGermany Reality Show 7 20:15 116 7.6% 17.8%
PCP IDOL CGermany Reality Show 20 20:15 71 7.4% 17.1%
IMA CEEBRTYDGETMEQUT  Germany Reality Show 16 22:15 65 7.2% 20.7%
HOUSE M.D. USA Series-Ceneral 52 21:15 44 7.0% 15.7%
B NSATZ IN VIER WENDBV/ 3 Cermany Docu-Soap 10 21:15 44 6.7% 14.0%
C3: MAM UsA Series-Gime 53 20:15 45 6.6% 14.9%
HEARMTHERZ Germany Docu-Soap 7 21:15 46 6.6% 14.7%
Top 10 Single Programmes Land Genre Date Sart.Timelength(m) Ratings Share

BOX NG V.KLI TSCHKCES PETER Soorts 11/10 23:25 26 14.6% 48.5%
BOX NG WKLI TSCHKCEH. RAHMAN Soorts 13/12 23:09 21 14.5% 41.7%
BOX NG WKLI TSCHKCBT. THOMPSON Soorts 12/07 23:14 37 14.0% 46.4%
WHO WANTS A MILLIONAIRE?/ 4 Germany Quiz Show 20/11 20:14 126 13.2% 31.2%
FORMULA 1 BRAZ L Soorts 02/11 18:12 80 12.9% 32.1%
WHOWANTS' A MILLIONAIRE? 5 Germany Quiz Show 11/02 20:15 87 12.1% 24.8%
ICEACEII USA Movie 25/12 20:15 84 11.3% 25.5%
WHOWANTS A MILLIONAIRE? ¢ Germany Quiz Show 30/ 05 20:14 134 10.5% 30.5%
FORMVULA 1 BAHRAIN Soorts 06/04 13:33 78 10.2% 40.2%
1CE ACE USA Movie 21/ 12 20:15 71 9.7% 18.7%

1German version of "Ramsay's Kitchen Nightmares'; 20F HERE; 3SPEAAL; “CELEBRTY |1; SBLIND DATE SPEQAL; SCHEBRTY |

Source: AGH GK Fernsehpanel, | P Deutschland 2008

SAT 1 Adults 14+
Top 10 Recurrent Programmes Land Genre Runs  Sart.Time Length(m) Ratings  Share

ALL YOU NEED IS LOVE Germany Variety Show 28 19:05 52 4.5% 11.2%
NAVY N S USA Series-Gime 52 20:15 42 4.2% 8.5%
R MINAL MINDS USA Ganada  Series-Gime 22 21:15 41 4.1% 8.2%
R CHTER ALEXANDER HOLD Germany Docu-Soap 307 16:00 45 3.8% 22.3%
GREA N GESUCHT B ADHEL AUF Germany Reality Show 8 19:05 52 3.7% 10.7%
DER BULLEVON T..L.Z Germany Series-Qime 15 21:15 92 3.7% 9.9%
GNADENLOS GERECHT £ Germany Docu-Soap 10 21:15 45 3.6% 8.4%
MADDIN IN LOVE® Germany Series-medy 8 19:15 24 3.6% 8.1%
DI E ABZOXKER D DAS SND IHRE*  Germany Docu-Soap 8 21:15 45 3.6% 7.7%
K11 B KOMMISSARE IM BNSATZ  Germany Series-Qime 56 19:30 22 3.5% 9.0%
Top 10 Single Programmes Genre Date  Sart.TimelLength(m) Ratings  Share

FBAL UEFA CETAFEERC BAYERN Soorts 10/04 20:46 129 11.9% 27.9%
FBAL UBFA FC BAYERNEVEN T/ SEM A NAL Sports 24/04 20:46 97 11.8% 27.1%
FBAL . MANCHESTER UNI TEDBCHE_SEA/ A NAL Soorts 21/05 20:44 136 10.0% 26.0%
FBAL UEFA ZENI TEFC BAYERN Soorts 01/05 18:30 9 9.8% 29.4%
FBAL UEFA FC BAYERNEGETAFE Soorts 03/04 20:46 97 9.3% 20.5%
FBAL . BARCH.ONABSTHALKE 04 Soorts 09/04 20:44 98 9.1% 20.2%
FBAL . PORTCESHALKE 04 Soorts 05/03 20:44 134 9.1% 21.7%
FBAL . A-CRENCEEFC BAYERN Soorts 05/11 20:44 96 8.6% 19.8%
FBAL . STEAUAERC BAYERN Soorts 17/09 20:45 97 8.0% 18.8%
FBAL . LYONEFC BAYERN Soorts 10/12 20:44 97 8.0% 18.0%

1BRAUTSTHAU; 2SIl ALFAHNDER ERMI TTELN; *Double features 19:15 and 19:45; “TRIGKS

Source: AGH GK Fernsehpanel, | P Deutschland 2008
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PRO 7 Adults 14+
Top 10 Recurrent Programmes Land Genre Runs  Sart.TimelLength(m) Ratings  Share

GERVIANY'S NEXT TOPMODHE- Germany Reality Show 15 20:15 98 5.2% 12.4%
SHLAG DEN RAAB Cermany Game Show 6 20:15 217 4.8% 13.7%
THE NEXT UR CALLER Germany Reality Show 9 20:15 111 4.4% 9.5%
POPSTARS CGermany Reality Show 17 20:15 98 3.6% 8.4%
DESPERATE HOUSEWM VES USA Series-General 17 20:15 41 3.5% 7.5%
GREY'S ANATOMY USA Series-General 17 21:15 42 3.2% 7.1%
PR MEVAL UK Series-Action 7 20:15 45 3.1% 6.9%
SEXREPORT 2008 D O LIEBEN:  Germany Magazine 5 22:05 45 2.8% 7.2%
BULY SUCHDIESRARKENENNERermany Reality Show 6 20:15 98 2.8% 6.4%
MOONLI GHT USA Series-Action 15 20:15 46 2.8% 6.7%
Top 10 Single Programmes Land Genre Date Sart.Timelength(m) Ratings Share

THEDA VINCICODE USA Movie 12/10 20:15 135 11.2% 23.8%

NATIONALTREASURE USA Movie 20/01 20:15 115 11.2% 21.7%
WAROFTHEWORLDS USA Movie 24/02 20:15 105 8.6% 16.5%
SARWARS/ERBODHI USA Movie 28/09 20:15 130 7.2% 15.6%
FBALUER FCBAYERN-ANDERLECHT Sports 12/03 20:41 103 6.9% 15.7%
THESLAND USA Movie 13/01 20:15 125 6.7% 13.1%
NATIONALTREASURE USA Movie 16/11 20:15 115 6.6% 13.5%
MARCGASCAR USA Movie 23/03 20:15 80 6.6% 14.2%
FBALUER ABERDEEN-BAYERN Sports 14/02 18:59 95 6.4% 15.0%
INDIANAJONESI USA Movie 18/05 20:15 120 6.4% 13.7%

1Dl E DEUTSCHEN,
Source: AGH GK Fernsehpanel, | P Deutschland 2008

RTL 11 Adults 14+
Top 10 Recurrent Programmes Land Genre Runs  Sart.TimelLength(m) Ratings  Share

ENGAL |M HNSATZ Cermany Docu-Soap 9 20:15 90 2.4% 5.1%
ZUHAUSE IM AT QXK Germany Docu-Soap 32 20:15 90 2.4% 5.4%
DI E KOHPROAS D ENSATZ AME  Germany Docu-Soap 25 20:15 45 2.2% 4.9%
LAW & ORDER SPEAAL MICTIMS USA Series-Gime 46 20:15 40 2.1% 4.9%
BI G BROTHER DEA S ON Germany Reality Show 12 21:15 90 2.0% 5.3%
HERCES USA Series-Action 21 20:15 40 1.9% 4.1%
STARGATE ATLANTIS CGanada/ USA  Series-CGeneral 9 21:15 40 1.9% 4.0%
DI E RTL | - SCHI GKSALSREPORTAGE Germany Documentary 15 22:15 45 1.9% 6.2%
W FE S\AP Germany Docu-Soap 50 21:10 90 1.9% 4.9%
ADCPTION B UNSERE LETZTE CGermany Documentary 8 22:15 45 1.8% 5.7%
Top 10 Single Programmes Land Genre Date  Sart.TimelLength(m) Ratings Share

THE JACKAL USA UK/ 4 Movie 08/ 02 20:15 110 3.4% 7.7%
THE JACKAL USA UK/ 4 Movie 26/ 09 20:15 110 3.0% 7.4%
THE GREEN MILE USA Movie 29/02 20:15 170 2.9% 7.7%
NOVAD France/ ® Movie 21/11 20:15 95 2.7% 6.2%
ANNA'S STORM Ganada/ USA TV Movie 10/ 02 20:15 90 2.7% 5.0%
P TGH BLAK USA Movie 01/06 20:15 90 2.7% 6.7%
CHR STMAS VACATION USA Movie 28/11 20:15 90 2.7% 6.3%
MAJCR PAYNE USA Movie 14/12 20:15 90 2.7% 5.2%
XMEN USA Movie 12/09 20:15 90 2.6% 6.6%
H RE DOAN BH.OWV USA Movie 26/ 09 22:35 95 2.6% 11.4%

1HERD; 2UNIT; 3HOFFINUNG TUESDAY: “Germany/ France/ Japan; SKazakhstan

Source: AGH GK Fernsehpanel, | P Deutschland 2008
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VOX Adults 14+
Top 10 Recurrent Programmes Land Genre Runs  Sart.Time Length(m) Ratings  Share

C3: NY USA Ganada  Series-Gime 52 20:15 40 4.2% 9.2%
LAW & ORDER GRMINAL INTENT USA Series-Gime 41 21:10 40 3.9% 8.7%
DAS PERFEKTE DI NNER Germany @oking Show 256 19:00 40 3.4% 10.2%
SHARK UA Series-Gime 10 21:10 40 3.4% 6.9%
THE A.OSR UA Series-Qime 10 21:10 45 3.2% 7.3%
STANDOH= UA Series-Gime 12 21:15 45 2.9% 6.4%
Dl E Rt GKWANDERER Germany Docu-Soap 12 21:15 50 2.8% 6.1%
THE DISTRCT UA Series-Gime 11 22:00 40 2.8% 7.3%
UNTER VOLLDAMPH Germany Moking Show 248 19:50 20 2.6% 6.7%
KOCHARENA C(H BBRI T ES Germany Moking Show 5 20:15 160 2.6% 6.0%
Top 10 Single Programmes Land Genre Date Sart.Timelength(m) Ratings Share

| NDEPENDENCE DAY UA Movie 30/10 20:15 130 5.0% 11.7%
JURASSICPARK I 11 UA Movie 31/01 20:15 80 4.4% 9.3%
HOVE ALONE UA Movie 17/01 20:15 95 4.2% 9.0%
BULLETPROOF MONK UA Movie 07/02 20:15 95 3.9% 8.4%
THE LORD OF THERINGS | Uy 2 Movie 27/11 20:15 167 3.8% 9.6%
X-MEN USA/ Ganada  Movie 24/01 20:15 90 3.5% 7.5%
10.5: APOCALYPE || UA TV Movie 27112 21:55 72 3.4% 8.5%
U.S MARSHALS UA Movie 11/09 20:15 120 3.4% 8.8%
THE BODYGUARD UA Movie 03/07 20:15 120 3.2% 8.4%
DR DOLITTLE I UA Movie 28/02 20:15 80 3.2% 6.8%

1German version of "Gome Dine Wth Me"; 2New Zealand
Source: AGH GK Fernsehpanel, | P Deutschland 2008

SUPER RTL Adults 14+
Top 10 Recurrent Programmes Land Genre Runs  Sart.Time Length(m) Ratings  Share

UPPS DI E PANNENSHOW Germany Gmedy Show 52 20:15 45 1.4% 3.2%
JUST FOR LAUGHS Germany medy Show 19 21:15 20 1.0% 2.3%
MR BEAN! UK Stcom 28 21:15 25 1.0% 2.4%
GOLUMBO UA Series-Gime 49 22:15 70 0.9% 3.0%
ALARM AUF DER WAAGE Germany Docu-Soap 7 21:15 45 0.9% 2.0%
BARBARA ELIGVANN ENTHTLLT:2  USA/ Germany Variety Show 6 20:15 50 0.9% 1.8%
PCP | DOl MAGAZINE Germany Magazine 17 20:15 45 0.9% 1.8%
WEBMI X D DAS LUSTIGSTE AUS®  Germany Gmedy Show 25 21:15 45 0.8% 1.8%
GERVIANY'S GOT TALENT/ 4 Germany Magazine 7 20:15 45 0.8% 1.6%
ANIMAL FACE OFF UA Documentary 13 21:15 50 0.7% 1.7%
Top 10 Single Programmes Land Genre Date  Sart.TimelLength(m) Ratings  Share

THE SANTA AQLAUSE UA Movie 03/12 20:15 20 2.2% 4.8%
S\NOW BUDDI ES UA TV Movie 30/04 20:15 80 1.8% 4.5%
TALES AROM THE TOVB | 1 USA Documentary 16/ 03 21:20 50 1.7% 3.5%
DIDI AUF VOLLEN TOUREN Germany Movie 09/04 20:15 85 1.6% 3.4%
ANGELS IN THE QUTHHED UA Movie 17/12 20:15 90 1.6% 3.4%
DIDI UND DI E RACHE DER® Germany Movie 16/ 04 20:15 920 1.5% 3.2%
ICEACEII/HAPPY (HRISTMAS  USA TV Movie 12/12 21:50 25 1.5% 3.7%
MARY POPPINS UA Movie 02/04 20:15 130 1.5% 3.3%
THAT TOUCH OF MINK UA Movie 01/10 20:15 95 1.4% 3.3%
HI LFE, OI'TO KOVMT! Germany medy Show  25/11 20:15 40 1.4% 2.9%

1Double features 21:15 and 21:45; 2DIE TRICKS DER GR..SSTEN ZAUBERER, 3DEM | NTERNET; “BACKSTAGE, SENTERBTEN
Source: AGH GK Fernsehpanel, | P Deutschland 2008
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KABH. 1 Adults 14+
Top 10 Recurrent Programmes Land Genre Runs  Sart.TimelLength(m) Ratings  Share
WRSNDVHE Germany Docu-Soap 9 21:15 45 1.9% 4.2%
MB N NBUES LEBEN Cermany Docu-Soap 38 20:15 45 1.9% 4.3%
MB N NBEUES LEBEN XX Germany Docu-Soap 51 20:15 95 1.9% 3.8%
W THOUT A TRACE UA Series-Gime 15 21:10 40 1.7% 3.5%
GOLD AAE UsA Series-Qime 35 22:10 40 1.7% 4.8%
HAGEN HILFT! Germany Docu-Soap 25 21:15 45 1.7% 4.0%
GHOST WHI SPERER UsA Series-Mysterious 51 20:15 40 1.6% 4.0%
MEDI UM USA Series-Mysterious 51 21:15 40 1.6% 3.7%
DER AUSWANDERER- COAMH Germany Docu-Soap 4 20:15 50 1.5% 3.2%
ACHTUNG KONTROLLE Germany Docu-Soap 148 19:25 40 1.4% 4.0%
Top 10 Single Programmes Land Genre Date Sart.Timelength(m) Ratings Share
ANIMALS ARE BEAUTIFUL PECPLE South Africa Movie 01/11 20:15 90 3.4% 7.6%
S X DAYS SEVEN NIGHTS UsA Movie 08/ 01 20:15 90 3.2% 6.5%
(_EAR AND PRESENT DANGER USA Movie 12/11 20:15 130 3.0% 7.4%
THE THOMAS GROAN AFAIR UA Movie 16/01 20:15 100 2.9% 6.3%
007/ FOR YOUR EYES O\LY UK/ USA Movie 29/11 20:15 120 2.9% 6.9%
CERA UNA VOLTA | L WEST Usi/italy  Movie 06/12 20:15 170 2.8% 7.4%
THE SAINT UsA Movie 08/ 10 20:15 110 2.8% 6.7%
TRADI NG PLACES UsA Movie 25/11 20:15 110 2.8% 6.2%
TOP QUN UsA Movie 29/10 20:15 100 2.7% 6.0%
E QGONTINUAVANO A CHIAMARLC! [taly Movie 14/12 18:00 110 2.7% 7.1%

ITRINITE

Source: AGH GK Fernsehpanel, | P Deutschland 2008
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Advertising

ADVERTI S NG EXPENDI TURE CGROSS ADVERTI S NG STATISTICS
Total adspend (in million BUR 22 371.28 Total number of spots broadcast* 3988 781
Total adspend (in million USD) 31 134.11 Average spot length (in sec.) 24.2
TV adspend (in million BUR) 9 124.42 Total number of advertisers 36 230
TV adspend (in million UD) 12 698.46 Number of TV advertisers 1733
TV adspend in % of GDP 0.37 Total number of advertised products 78 020
TV adspend per capita (BUR 100.98 Number of products advertised on TV 6 528
Source: Nielsen Media Research IFor 20 stations
Source: Nielsen Media Research
SHARE OF MEDI A EXPENDI TURE GROSS SHARE OF TV ADVERTI S NG REVENUE CROSS
Sector: Market Share in % Channel: Advertising Market Share in %
QUTDOCR 3.6 % TNTERNET 6.6 % v 0.99 OHER 11.5 %
ANEVA  0.3% N 2%
DAILY PRESS 23.5% IF 2.2%
RADIO 5.8% ARD 3.3% RTL 25.0%
SUPRRRIL  2.8%
RIL 11 6.5%
TEEVISON 40.8%
MAGAZI NES 17.6% KABEL1  5.8% SAT117.2%
VOX_ 8.0%
Total revenue OTHER PRESS 1.9% TV revenue
in million BUR 22 371.28 in million EUR 9 124.42 PRO716.9%
Source: Nielsen Media Research Source: Nielsen Media Research
TOP 10 TV ADVERTI SING A GURES GROSS

TV Advertising Sectors Television?t 6 Media? Spent in TV Share of TV Exp.
FOOD 1 560.01 1 806.04 86.4 % 17.1%
QGCSVEETICS AND TO LETR ES 1 097.28 1534.81 71.5% 12.0%
TH_ EGOMMUNI CATI ON 829.34 1 296.99 63.9% 9.1%
MEDI A AND PUBLI SHING 782.33 3776.54 20.7% 8.6%
AUTOMOBI LE 694.79 2 019.18 34.4% 7.6%
BEVERAGES 678.59 1 017.59 66.7% 7.4%
HNANG AL 573.41 1 409.91 40.7% 6.3%
TRADE AND SHI PMENT 518.99 2 654.23 19.6% 5.7%
BUS NESS SFRVI GBS 421.60 1 405.70 30.0% 4.6%
PHARMVIACY 367.81 674.72 54.5% 4.0%
OMHER 1 600.28 4 775.55 33.5% 17.5%
TV Advertisers

PROCTER&.GAMBLE 361.54 400.66 90.2% 4.0%
FERRERO 326.87 348.61 93.8% 3.6%
L'ORfAL 224.73 288.70 77.8% 2.5%
UNILEVER 194.48 235.33 82.6% 2.1%
RECKITT BENCKI SER 149.56 153.67 97.3% 1.6%
DANONE 143.75 152.22 94.4% 1.6%
MEDI A- SATURN-HOLDI NG 126.22 490.35 25.7% 1.4%
MC DONALD'S 113.28 172.59 65.6% 1.2%
DR CETKER 105.17 109.58 96.0% 1.2%
FOX MCBI LE DI STR BUTION® 101.70 104.36 97.5% 1.1%
OTHER 7 277.13 19 915.19 36.5% 79.8%
Total (in million BUR) 9 124.42 22 371.28 40.8% 100.0%

1gponsoring is included for private channels but neither for ARD nor ZDF 2TV, Press, Radio, Qutdoor, Internet, Gnema; 3Former name: Jambal

Source: Nielsen Media Research

16

International Key Facts



