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GermanyGermany
Sport  was the dominant  topic for German TV viewers in
2008. Throughout  June, the UEFA Euro 2008 Champion -
ships fascinated many, and not  only soccer enthusiasts.
All top-20 programmes (by audience share) recruit ed foot -
age from the UEFA Euro 2008 broadcasts. On June 29,
28.05 mi l l ion German viewers (adul ts 14+, market  share:
81.5 %) fol lowed the f inal  between Germany and Spain in
Vienna's Ernst -Happel  Stadium. Four days earl ier the
German fansÕ endurance had been chal lenged when,
during the semif inal  between Germany and Turkey, a
thunderstorm near the Internat ional  Broadcast  Centre
cut  of f the t ransmission for more than six minutes. 
Mi l l ions of viewers missed the German team's second
goal . However, wi th a 41.9 % audience share (80.8 % mar-
ket  share), no other broadcast  in 2008 at t racted as many
viewers as this one did.

Only six weeks af ter the UEFA Euro f inal , the Beij ing
Olympic Games star ted. Because of the six-hour t ime di f-
ference, l ive broadcasts of the compet i t ions were ai red
between the early morning and af ternoon, resul t ing in
average audiences for the two broadcasters ARD and ZDF
of between 1.81 and 2.10 mi l l ion viewers. 

In terms of general  programs, ÒIce Age 2Ó, broadcast  by
RTL, held a market  share of 25.5 % atop al l  cinema-movie
broadcasts in 2008 (adul ts 14+), fol lowed by ÒThe Da
Vinci  CodeÓ (ProSieben, 23.8 %).  

The most  popular scr ipted ser ies among adul ts (14+)
again was ÒTator tÓ, a co-product ion of publ ic broad -
casters organized in the ARD. The 37 episodes that  ran in
2008 achieved an average audience share of 10.8 % (mar-
ket  share 21.3 %). Young adul ts (aged 14-49 years) selected
ÒHouse, M.D.Ó (RTL) as their favorit e show (9.5 % audience
share/26.8 % market  share).

In 2008, the leading channels in terms of audience share
among all adults were the public broadcasters ARD (13.8 %)
and ZDF (13.5 %). RTL was once again the favori te channel
among young adults (aged 14Ð49 years) wit h an audience
share of 15.7 %. The dai ly viewing t ime per adul t  viewer
(14+) rose from 299 minutes in 2007 to 301 minutes in
2008, and young viewers (14Ð49) spent  269 minutes per
day watching TV (2007: 264).  

Unt i l  late September, 2008 was a year of consol idat ion
for the TV indust ry, especial ly commercial  broadcasters.
However, wi th the near col lapse of property lender Hypo
Real  Estate (HRE), the f inancial  cr isis, which was widely
considered an American problem unt i l  t hen, f inal ly 
reached Germany. Al though HRE, for the t ime being,
was saved by a 50 bi l l ion Euro government-led bai lout ,
uncertainty about  the economic future has reduced 
pr ivate spending, especial ly on high-value goods. Only
the automot ive indust ry benef i ted from federal  aid,
which granted every pr ivate customer 2 500 Euro for
buying a new car when scrapping a used car that  was at
least  nine years old. However, the f i rst  mass layof fs 
nourished fears of a long recession.      
Consequent ly, advert isers became caut ious, too. Leading
FMCG brands, for example, claim to have spent  the same

amount  on advert ising as in the preceding years, but
moved toward short -term bookings. No general  t rend is
evident  throughout  the indust ry Ð some advert isers are
spending less than before, whi le others are using the
opportuni ty to gain awareness and spend more on thei r
campaigns than they did previously. 

Being more vulnerable to the economic cr isis than thei r
publ ic counterparts, commercial  broadcasters enjoyed
at  least  one piece of good news in 2008: Af ter years of
st ruggl ing, the 12th ÒRundfunkŠnderungsstaatsvert ragÓ
(the federal  agreement  on broadcast ing) f inal ly regu-
lated publ ic funded broadcasters' act ivi t ies on the Inter-
net . The new legislat ion demands that  the onl ine ser -
vices of publ ic broadcasters meet  cer tain cr i ter ia. They
must be related to specific formats and offer an additional
benef i t . Al l  new onl ine of fer ings from publ ic broad -
casters now have to pass a three-step test  to ensure that
they meet  these new rules.

Compared to other media, one big advantage of TV is the
way i ts usage can be measured precisely. The year 2008
was a mi lestone for German television research because
the ÒArbei tsgemeinschaft  FernsehforschungÓ (AGF) as
the joint industr y committ ee of broadcasters, sales houses,
representat ives of advert isers and thei r  agencies, agreed
upon a new audience measurement  system. Star t ing
from July 1, 2009, t imeshi f t  and out-of-home TV usage
are going to be measured in al l  of the 5 640 panel  house -
holds. The ÒTC ScoreÓ labeled new meter ing-uni ts, devel  -
oped by GfK, are based upon a modular concept  and can
be adapted easi ly to new broadcast ing techniques or ser-
vices. Wi thin f ive years, AGF wi l l  invest  20 mi l l ion Euro
in cont inuous improvement  of the new system in order
to measure any relevant  kind of TV usage, independent
of hardware, t ime of use or dist r ibut ion method. 

The underlying concept  is to cover the use of TV content
across var ious plat forms of dist r ibut ion rather than just
simply measuring TV sets. The data from the new system
wi l l  emphasize that  TV remains the pr imary source of
enter tainment  and informat ion Ð no mat ter where or
when i t  is used.

Simone Veenker, IP Deutschland
simone.veenker@ip-deutschland.de
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General Data

COUNTRY

Land area (km2)                                                                                                                                     357 093

Total populat ion                                                                                                                               82 217 800

Number of households                                                                                                                       39 722 000

Average household size                                                                                                                                 2.1
Source: Stat ist isches Bundesamt Deutschland, CIA World Factbook

ECONOMY

GDP in million EUR (at current prices)                                                                                                    2 492 000

GDP per capita in EUR (at current prices)                                                                                                    30 343

GDP real growth rate in 2008 (in %)                                                                                                                1.3

Inflat ion rate in 2008 (in %)                                                                                                                         2.6

Value of EUR in US-Dollar (USD)                                                                                               1 EUR = 1.3917 USD
Source: Stat ist isches Bundesamt Deutschland

TV OVERVIEW

Total number of TV households (TVHH)                                                                                                 34 260 000

In % of all households1                                                                                                                               95.3 

TV licence-fee cost per year                                                                                                               EUR 215.76
1Source: Media Analysis (MA) 2008
Source: AGF/ GfK Fernsehforschung, pc#tv, IP Deutschland 2008

TV EQUIPMENT                                                    

                                                     in % of  TVHH
Mult iset (homes with more than 1 TV set)                31.2

VCR (Videotaperecorder)                                        49.5

DVD Player                                                          52.3

DVD Recorder                                                       11.7

PVR (Digital Videorecorder)                                      2.2

Teletext                                                              95.8

TV Flat Screen                                                      n.a.

TV High Definit ion                                                n.a.
Source: AGF/ GfK Fernsehforschung, pc#tv, IP Deutschland 2008

TV DISTRIBUTION                                                

                                                     in % of  TVHH
Cable subscript ion (analogue + digital)                   51.3

Satellite private dish/ DTH (analogue + digital)        44.1

Satellite collect ive dish (analogue + digital)             n.a.

Only analogue terrestrial                                        0.0
Source: AGF/ GfK Fernsehforschung, pc#tv, IP Deutschland 2008

TV SUBSCRIPTION                                                

                                                     in % of  TVHH
Analogue Pay TV subscribers                                   0.0

Digital Pay TV subscribers                                      5.6 
Source: AGF/ GfK Fernsehforschung, pc#tv, IP Deutschland 2008

HOUSEHOLD EQUIPMENT

                                                                        Households in %                                  Individuals in %
Mobile telephone subscribers                                                          86.5                                                      117.61

PCs                                                                                             68.0                                                        n.a.

Internet user                                                                                59.2                                                       64.42

Broadband Internet access                                                              54.3                                                        n.a.
1 Data from 2007; Figure is calculated on the number of private mobile phone contracts, in reference to the population. One person can have more than one contract. (Source: Interna-
tional Telecommunication Union); 2Individuals 14+ who have used the Internet at least once within the last 3 months (Source: AGOF 2009)
Source: AGF/ GfK Fernsehforschung, pc#tv, IP Deutschland 2008

DIGITAL TV                                                         

                                                     in % of  TVHH
Digital Terrestrial                                                  4.6

Digital Satellite                                                  20.9

Digital Cable                                                        8.7

IP TV (TV via DSL)                                                0.11

Any Digital                                                         34.2
1Source: Bundesnetzagentur, annual report 2008
Source: AGF/ GfK Fernsehforschung, pc#tv, IP Deutschland 2008
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DOMESTIC PUBLIC CHANNELS 

Channel             Launch     Di f f .      Tech.Pen.    Language       Programming              Revenue   Sales House
ARD                    1954         DT,C,S       99.7 %      German           Generalist                      L-F, Adv.     ARD Sales+1

ZDF                    1963         DT,C,S       99.7 %      German           Generalist                      L-F, Adv.     ZDF2

KIKA                   1997         DT,C,S       96.0 %      German           Children                        L-F           None

PHOENIX             1997         DT,C,S       88.6 %      German           Documentaries               L-F           None

BFS                    1954         DT,C,S       94.2 %      German           Generalist                      L-F           None

BR ALPHA            1998         DT,C,S       60.9 %      German           Documentaries               L-F           None

NDR FS               1959         DT,C,S       95.2 %      German           Generalist                      L-F           None

WDR FS               1965         DT,C,S       97.6 %      German           Generalist                      L-F           None

MDR FS               1965         DT,C,S       92.5 %      German           Generalist                      L-F           None

RBB TV               2003         DT,C,S       62.6 %      German           Generalist                      L-F           None

SW FS                 1969         DT,C,S       78.6 %      German           Generalist                      L-F           None

HR FS                 1964         DT,C,S       67.0 %      German           Generalist                      L-F           None

ARD EINS PLUS     2000         DT,C,S       16.4 %      German           Generalist                      L-F           None

ARD EINS3            2000         DT,C,S       16.8 %      German           Movies, Drama                L-F           None

ARD EINS EXTRA   2000         DT,C,S       17.4 %      German           News, Documentaries      L-F           None

ZDF DOKUKANAL   2002         DT,C,S       31.1 %      German           Documentaries               L-F           None

ZDF4                    2002         DT,C,S       25.9 %      German           Movies, Drama                L-F           None

ZDF INFOKANAL    2002         DT,C,S       30.1 %      German           Magazine                      L-F           None
1Services; 2Werbefernsehen; 3FESTIVAL; 4THEATERKANAL
Source: AGF/ GfK Fernsehforschung, pc#tv, IP Deutschland 2008

TV Landscape

DOMESTIC PRIVATE CHANNELS/ FOREIGN CHANNELS WITH LOCAL AD WINDOW

Channel             Launch     Di f f .     Tech.Pen.     Language       Programming              Revenue     Sales House
RTL                    1984         DT,C,S      98.8 %       German           Generalist                      Adv.             IP Deutschland

SAT 1                  1985         DT,C,S      98.3 %       German           Generalist                      Adv.             SevenOneMedia

PRO 7                 1989         DT,C,S      98.2 %       German           Generalist                      Adv.             SevenOneMedia

RTL I I                  1993         DT,C,S      98.4 %       German           Generalist                      Adv.             El Cartel

SUPER RTL           1995         DT,C,S      97.0 %       German           Children, Movies             Adv.             IP Deutschland

VOX                    1992         DT,C,S      98.6 %       German           Generalist                      Adv.             IP Deutschland

KABEL 1              1991         DT,C,S      97.8 %       German           Generalist                      Adv.             SevenOneMedia

DSF                    1993         DT,C,S      94.1 %       German           Sports                          Adv.             In-house

N-TV                   1992         DT,C,S      92.6 %       German           News                            Adv.             IP Deutschland

N 24                   2000         DT,C,S      91.2 %       German           News, Documentaries      Adv.             SevenOneMedia

NEUN LIVE           2001         DT,C,S      83.1 %       German           Telephone Games            Adv.,1          SevenOneMedia

TELE 5                 2002         DT,C,S      87.2 %       German           Movies                          Adv.             In-house

DMAX                 2001         DT,C,S      75.9 %       German           Documentaries               Adv.             Discovery Netw.

DAS VIERTE          2005         C,S          85.6 %       German           Old Movies                    Adv.             Das Vierte2

VIVA                   1993         DT,C,S      91.1 %       German           Music                           Adv.             MTV Networks

COMEDY CENTRAL  2007         C,S          75.2 %       German           Comedy                         Adv.             MTV Networks

MTV                    1988         C,S          86.8 %       German           Music                           Adv.             MTV Networks

NICK                   2005         C,S          76.5 %       German           Children                        Adv.             MTV Networks

ANIXE SD            2008         C,S          10.3 %       German           Series, Movies, Sports      Adv.             In-house

BIBEL TV             2002         C,S          20.7 %       German           Religious                       Adv.             In-house

TV GUSTO            2004         C,S          19.2 %       German           Cooking                        Adv.             In-house
1Call-In-Games; 2Media
Source: AGF/ GfK Fernsehforschung, pc#tv, IP Deutschland 2008                                                                                                   



4
Television 2009
I nt ernat ional Key Fact s

FOREIGN CHANNELS 

Channel             Nature      Di f f .      Tech.Pen.              Language                Programming           Revenue
3 SAT                  Public        DT,C,S         n.a.                   German                      Generalist                   L-F

ARTE                  Public        DT,C,S         n.a.                   German                      Generalist                   L-F, Spon.

TW 1                   Public        C,S             n.a.                   German                      Generalist                   L-F

EUROSPORT          Private      DT,C,S         n.a.                   German                      Sports                       Adv.
Source: AGF/ GfK Fernsehforschung, pc#tv, IP Deutschland 2008

DOMESTIC PRIVATE CHANNELS/ FOREIGN CHANNELS WITH LOCAL AD WINDOW

Channel             Launch     Di f f .     Tech.Pen.     Language       Programming              Revenue     Sales House
DELUXE MUSIC TV 2005         C,S          17.4 %       German           Music                           Adv.             In-house

IMUSIC TV           2006         C,S          16.7 %       German           Music                           Adv.             In-house

ASTRO TV            2004         C,S          42.8 %       German           Astrology                      Adv.,1          In-house

TIER TV               2007         C,S          18.1 %       German           Animals                        Adv.             In-house

DT. GESUNDHEITS2 2007         C,S          15.6 %       German           Documentaries, Talk        Adv.             In-house

YAVIDO CLIPS       2006         C,S          14.2 %       German           Music                           Adv.,1          In-house

TIMM                  2008         C,S          10.4 %       German           Gay Lifestyle                  Adv.             In-house

JAMBA TV            2007         C,S          14.2 %       German           Music                           Adv.,1          In-house
1Call-In-Games; 2FERNSEHEN
Source: AGF/ GfK Fernsehforschung, pc#tv, IP Deutschland 2008                                                                                                   
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DIGITAL PACKAGES  

Channel                 Launch        Di f f .   Dec.                    Subscr.           Language   No. of  ch.        Revenue
PREMIERE                1999            C,S     Various                  2 399 000        German          52                  Sub., Adv.

ARENA                     2006            C,S     Various                  n.a.                 German          25                  Sub., Adv.

T-HOME ENTERTAIN    n.a.              IPTV   T-Home X300T,1      n.a.                 German        140                  Sub.

ALICE HOMETV          n.a.              IPTV   Set-Top-Box           n.a.                 German          65+                Sub.

ARCOR DIGITAL TV     n.a.              IPTV   Set-Top-Box           n.a.                 German          60+                Sub.

KABEL DEUTSCHLAND 2004            C       Humax DVR-9900C   n.a.                 German        100                  Sub.

KABEL BW                2001            C       Various                  n.a.                 German          70+                Sub.
1X301T, MR300 
Source: Company data

PREMIUM CHANNELS PAY TV                                  

Channel             Launch     Di f fusion  Tech. Pen     Language        Programming         Cost / Month     Revenue
AXN                    2004         C,S           n.a.               German            Movies                    n.a.                 Sub., Adv.

EXTREME SPORTS1  2004         C,S           n.a.               German            Sports                     n.a.                 Sub.

SILVERLINE          2004         C,S           n.a.               German            Movies                    n.a.                 Sub.

HIT 24                2004         C,S           n.a.               German            Music                      n.a.                 Sub., Adv.

GOLDSTAR TV        2002         C,S           n.a.               German            Music                      n.a.                 Sub., Adv.

MGM                   2003         C,S           n.a.               German            Movies                    n.a.                 Sub., Adv.

13TH STREET         2002         C,S           n.a.               German            Movies                    n.a.                 Sub., Adv.

SCIFI                   2005         C,S           n.a.               German            Movies                    n.a.                 Sub., Adv.

JUNIOR               2002         C,S           n.a.               German            Children                   n.a.                 Sub.

JETIX                  2005         C,S           n.a.               German            Children                   n.a.                 Sub.

HEIMATKANAL      2002         C,S           n.a.               German            Movies                    n.a.                 Sub., Adv.

DISCOVERY2          1991         C,S           n.a.               German            Documentaries          n.a.                 Sub.

ANIMAL PLANET    2004         C,S           n.a.               German            Documentaries          n.a.                 Sub.

FOCUS GESUNDHEIT2005         C,S           n.a.               German            Magazine                 n.a.                 Sub.

NATIONAL3           2004         C,S           n.a.               German            Documentaries          n.a.                 Sub., Adv.

KINOWELT4           2004         C,S           n.a.               German            Movies                    n.a.                 Sub., Adv.

RTL CRIME           2006         C,S           n.a.               German            Series                      n.a.                 Sub., Adv.

RTL LIVING          2006         C,S           n.a.               German            Lifestyle                  n.a.                 Sub., Adv.

PASSION              2006         C,S           n.a.               German            Series                      n.a.                 Sub., Adv.

SAT 1 COMEDY      2006         C,S           n.a.               German            Comedy                    n.a.                 Sub., Adv.

KABEL 1 CLASSIC  2006         C,S           n.a.               German            Movies                    n.a.                 Sub., Adv.

TCM                    2006         C,S           n.a.               German            Movies                    n.a.                 Sub.

BOOMERANG        2003         C,S           n.a.               German            Children                   n.a.                 Sub.

DISCOVERY5          2006         C,S           n.a.               German            Documentaries          n.a.                 Sub.

THE HISTORY2       2004         C,S           n.a.               German            Documentaries          n.a.                 Sub.

SPIEGEL TV6         2004         C             n.a.               German            Documentaries          n.a.                 Sub.

DEUTSCHES7         2004         C             n.a.               German            Weather                   n.a.                 Sub.

WEIN TV              2004         C             n.a.               German            Special Interest         n.a.                 Sub.

PLANET               2002         C             n.a.               German            Documentaries          n.a.                 Sub.

SAILING CHANNEL 2004         C             n.a.               German            Special Interest         n.a.                 Sub., Adv.

GUTE LAUNE TV    2005         C             n.a.               German            Music                      n.a.                 Sub., Adv.
1KANAL; 2CHANNEL; 3GEOGRAPHIC; 4TELEVISION; 5GESCHICHTE; 6DIGITAL; 7WETTER TV
Source: AGF/ GfK Fernsehforschung, pc#tv, IP Deutschland 2008
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TOTAL TV RATING 2008                                                                                                           Adults 14+

Average TV Rat ing in %                                           ! MonÐFri          ! Saturday            ! Sunday
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Source: AGF/ GFK Fernsehpanel, IP Deutschland 2008

Viewing Patterns

AUDIENCE MEASUREMENT 

Main Contract ing Party                                                                          Arbeitsgemeinschaft  Fernsehforschung (AGF)

Name of the Service and Inst itute                                                                          GfK-Fernsehforschung, since 1985

Panel/ Sampling Size (number of households)                                                                                                 5 640

Instrument used (people-meter, telephone, face-to-face)                                                                       People-meter

National audience measurement established in                                                                                                1963

Launch of people-meter system                                                                                                                    1985

Interval of measurement                                                                                                                             1 sec

Lower age limit                                                                                                                                               3

Panel Area/ Populat ion represented by the panel in %                                                                                     100.0

                                                                                                                          Populat ion Size in 000
Individuals 3+                                                                                                                                        72 196

Adults 14+                                                                                                                                             64 981

Main purchase responsibles 14+                                                                                                                 35 649

Young Adults 14Ð49                                                                                                                                 35 564

Children 3Ð13                                                                                                                                          7 215
Source: AGF/ GfK Fernsehpanel, IP Deutschland 2008

DAILY REACH AND DAILY VIEWING TIME ( IN MINUTES)

                                             Adults                   Chi ldren               Young Adults          Main Purchase
                                              14+                       3Ð13                      14Ð49             Responsibles 14+
                                    2006  2007  2008     2006  2007  2008     2006  2007  2008     2006  2007  2008

Daily reach (in %)1               74.8    73.5    72.1       58.8    57.7    56.0       68.3    66.2    64.7       81.4    80.6    79.5

Viewing t ime per Viewer

MonÐSun                              299     299     301        146     144     145        264     264     269        328     327     328

Viewing t ime per Individual

MonÐSun                              227     223     221         90      87      86        184     178     178        269     266     264

MonÐFri                               218     216     214         84      82      81        174     171     170        264     262     259

Sat                                      229     223     221        107     104     100        189     182     183        264     258     257

Sun                                     263     254     254        102      98      95        226     215     215        299     291     293
1At least 1 minute consecutively watching TV
Source: AGF/ GfK Fernsehpanel, IP Deutschland 2008
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OTHER 24.4  %

ARD     13.8%

PRO 7  6.5 %

SAT 1   10.5 %

RTL   11.9 %

AUDIENCE SHARES OF MAIN CHANNELS/ ALL DAY 03:00Ð03:00 ( IN %)  

Channel                     Adults                     Young Adults                    Chi ldren                   Main Purchase 
                                14+                           14Ð49                           3Ð13                   Responsibles 14+ 
                        2007         2008            2007         2008            2007         2008            2007         2008
RTL                      12.6           11.9              16.0           15.7                8.6             8.8              12.7           12.0

SAT 1                     9.8           10.5              10.6           10.8                5.9             5.9              10.3           11.0

PRO 7                     6.4             6.5              11.7           11.8                8.0             8.7                5.8             5.8

ARD                     13.8           13.8                7.3             7.5                4.5             5.1              14.3           14.1

ZDF                      13.3           13.5                6.7             7.0                4.0             4.7              13.9           13.8

RTL I I                     3.8             3.8                6.3             6.1                4.9             4.4                3.7             3.7

KABEL 1                 3.6             3.6                5.6             5.5                2.8             2.6                3.4             3.4

VOX                       5.8             5.5                7.9             7.5                3.6             3.1                6.0             5.7

SUPER RTL              1.6             1.6                2.8             2.7              23.2           20.4                1.6             1.6

N 24                      0.9             1.0                1.1             1.3                0.4             0.4                0.7             0.9

N-TV                      0.7             0.9                0.7             0.9                0.2             0.2                0.6             0.8

3 SAT                     1.1             1.1                0.8             0.8                0.3             0.2                1.1             1.1

ARTE                     0.7             0.7                0.6             0.5                0.2             0.2                0.7             0.7

NEUN LIVE              0.2             0.1                0.2             0.1                0.1             0.1                0.2             0.2

KIKA                      0.6             0.7                1.0             1.1              13.8           15.2                0.6             0.7

PHOENIX                0.9             1.0                0.8             0.9                0.2             0.2                0.9             1.0

VIVA                      0.5             0.5                1.1             1.1                1.5             1.3                0.4             0.4

EUROSPORT             1.0             0.9                0.8             0.8                0.5             0.5                0.8             0.8

DSF                       1.1             0.9                1.2             1.0                0.8             0.8                0.8             0.7

MTV                       0.4             0.5                0.9             1.0                0.7             0.8                0.3             0.3

TELE 5                    0.7             1.0                0.8             1.1                0.4             0.7                0.7             0.9

DAS VIERTE             0.8             0.9                0.8             0.8                0.3             0.4                0.8             0.8

DMAX                     0.5             0.6                0.9             1.1                0.4             0.4                0.4             0.5

NICK                      0.3             0.5                0.7             0.9                7.8             8.9                0.3             0.4

COMEDY CENTRAL     0.3             0.3                0.5             0.6                0.3             0.5                0.2             0.3

OTHER                  18.5           17.8              12.3           11.3                6.4             5.6              18.7           18.2
Source: AGF/ GfK Fernsehpanel, IP Deutschland 2008

Audience Shares

TELE 5       1.0 %

3 SAT        1.1 %
N-TV         0.9 %

SUPER RTL  1.6 %

KABEL 1    3.6 %

RTL I I        3.8 %
ZDF         13.5 %

OTHER     19.9 %

ARD    7.5 %

PRO 7   11.8 %

SAT 1   10.8 %

RTL   15.7 %
DMAX        1.1 %
TELE 5       1.1 %

N-TV         0.9 %

SUPER RTL 2.7 %
VOX          7.5 %

KABEL 1    5.5 %
RTL I I        6.1 %
ZDF          7.0 %

N 24         1.0 %

PHOENIX    1.0 %

VIVA          1.1 %

N 24         1.3 %

AUDIENCE SHARES OF MAIN CHANNELS 

Adults 14+, al l  day (03:00Ð03:00)                         
!

Young Adults 14Ð49, al l  day (03:00Ð03:00)

                                                              

VOX          5.5 %
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AUDIENCE SHARES OF MAIN CHANNELS/ BY DAY PARTS ( IN %)

Channel                     Adults                     Young Adults                    Chi ldren                   Main Purchase 
                                14+                           14Ð49                           3Ð13                   Responsibles 14+ 
                     Day Time Prime Time    Day Time Prime Time    Day Time Prime Time    Day Time Prime Time
                       09-17h      20Ð23h         09-17h      20Ð23h         09-17h      20Ð23h         09-17h      20Ð23h
RTL                      10.9           12.4              14.2           17.8                5.9           15.1              11.2           12.4

SAT 1                    15.4             7.5              12.4           10.0                3.8             9.9              16.6             7.3

PRO 7                     6.2             6.8              11.5           12.6                5.3           12.7                5.6             6.2

ARD                     14.1           16.1                6.5             8.9                4.2             7.9              14.8           16.5

ZDF                      11.9           15.2                5.7             8.8                3.4             7.7              12.3           15.5

RTL I I                     3.6             3.6                6.2             5.9                7.4             3.6                3.4             3.7

KABEL 1                 3.7             3.5                6.0             5.2                2.7             3.1                3.3             3.5

VOX                       4.4             5.3                6.7             7.6                2.1             4.4                4.6             5.6

SUPER RTL              1.8             1.7                3.3             2.6              24.9           14.1                1.6             1.7

N 24                      1.1             0.7                1.3             0.9                0.4             0.5                0.9             0.6

N-TV                      1.1             0.6                1.0             0.6                0.2             0.2                0.9             0.5

3 SAT                     1.2             1.1                0.9             0.7                0.2             0.3                1.2             1.1

ARTE                     0.5             0.9                0.4             0.7                0.1             0.3                0.5             0.9

NEUN LIVE              0.1             0.1                0.2             0.1                0.1             0.1                0.2             0.1

KIKA                      1.2             0.1                1.8             0.2              16.7             3.8                1.1             0.1

PHOENIX                1.0             0.7                0.9             0.6                0.1             0.2                1.0             0.8

VIVA                      0.8             0.3                1.7             0.6                1.6             1.4                0.6             0.3

EUROSPORT             1.5             0.6                1.3             0.6                0.6             0.5                1.3             0.6

DSF                       0.8             1.0                1.0             1.1                0.6             1.2                0.6             0.8

MTV                       0.6             0.3                1.2             0.7                0.8             0.8                0.3             0.2

TELE 5                    0.6             1.0                0.8             0.9                0.5             0.5                0.6             1.0

DAS VIERTE             0.4             1.0                0.4             0.9                0.3             0.4                0.4             0.9

DMAX                     0.6             0.4                1.1             0.8                0.4             0.4                0.5             0.4

NICK                      0.7             0.2                1.5             0.4              11.7             3.8                0.5             0.2

COMEDY CENTRAL     0.4             0.2                0.7             0.4                0.4             0.6                0.3             0.2

OTHER                  15.5           18.4              11.5           10.3                5.6             6.5              15.8           19.0
Source: AGF/ GfK Fernsehpanel, IP Deutschland 2008
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Top Programmes all Channels

TOP 20 PROGRAMMES (ALL CATEGORIES)                                                                                   Adults 14+

Ti t le                                 Land           Channel        Genre           Start .Time     Date       Rat ings      Share
FBAL EU CHMP GERMANYÐTURKEY/SEMIFINAL   ZDF                 Sports                 20:45         25/06         41.9 %        80.8 %

FBAL EU CHMP AUSTRIAÐGERMANY                  ARD                 Sports                 20:45         16/06         40.5 %        76.3 %

FBAL EU CHMP GERMANYÐSPAIN/FINAL            ARD                 Sports                 20:45         29/06         40.1 %        81.5 %

FBAL EU CHMP PORTUGALÐGERMANY               ARD                 Sports                 20:45         19/06         39.8 %        78.1 %

HEUTEÐJOURNAL                      Germany         ZDF                 News                   21:35         25/06         35.8 %        68.6 %

FBAL EU CHMP GERMANYÐPOLAND                   ZDF                 Sports                 20:45         08/06         34.8 %        69.4 %

TAGESTHEMEN                          Germany         ARD                 News                   21:34         29/06         32.3 %        64.5 %

FBAL EU CHMP CROATIAÐGERMANY                  ZDF                 Sports                 18:00         12/06         32.0 %        76.3 %

FBAL EU CHMP SPAINÐRUSSIA/SEMIFINAL        ARD                 Sports                 20:45         26/06         28.4 %        60.1 %

FBAL EU CHMP SPAINÐITALY                         ZDF                 Sports                 20:45         22/06         25.6 %        56.6 %

FBAL EU CHMP GERMANYÐSPAIN/AWARD1          ARD                 Sports                 22:45         29/06         24.3 %        65.8 %

FBAL EU CHMP CROATIAÐTURKEY                   ARD                 Sports                 20:45         20/06         23.5 %        56.9 %

FBAL EU CHMP FRANCEÐITALY                       ZDF                 Sports                 20:45         17/06         22.7 %        49.8 %

FBAL EU CHMP TURKEYÐCZECH REPUBLIC         ZDF                 Sports                 20:45         15/06         22.3 %        44.9 %

FBAL EU CHMP NETHERLANDSÐITALY                ARD                 Sports                 20:45         09/06         22.2 %        50.0 %

FBAL EU CHMP NETHERLANDSÐRUSSIA             ZDF                 Sports                 20:45         21/06         21.7 %        57.0 %

FBAL EU CHMP SWITZERLANDÐTURKEY             ZDF                 Sports                 20:45         11/06         21.3 %        47.9 %

FBAL EU CHMP NETHERLANDSÐFRANCE             ARD                 Sports                 20:45         13/06         21.1 %        48.9 %

FBAL EU CHMP AUSTRIAÐPOLAND                    ZDF                 Sports                 20:45         12/06         19.6 %        44.4 %

FBAL EU CHMP RUSSIAÐSWEDEN                    ARD                 Sports                 20:45         18/06         17.6 %        41.5 %
1CEREMONY
Source: AGF/ GfK Fernsehpanel, IP Deutschland 2008

TOP 10 CINEMA MOVIES                                                                                                          Adults 14+

Ti t le                                                   Land           Channel         Start .Time     Date       Rat ings      Share
ICE AGE II                                                     USA               RTL                        20:15          25/12         11.3 %        25.5 %

THE DA VINCI CODE                                       USA               PRO 7                     20:15          12/10         11.2 %        23.8 %

NATIONAL TREASURE                                      USA               PRO 7                     20:15          20/01         11.2 %        21.7 %

ICE AGE                                                       USA               RTL                        20:15          21/12           9.7 %        18.7 %

NANNY MCPHEE                                             USA/UK/1        RTL                        20:15          28/12           9.4 %        18.5 %

INSIDE MAN                                                  USA               ZDF                        20:15          30/12           9.0 %        19.2 %

WAR OF THE WORLDS                                      USA               PRO 7                     20:15          24/02           8.6 %        16.5 %

LITTLE LORD FAUNTLEROY                               UK                ARD                       20:15          19/12           8.3 %        18.4 %

MONSTER-IN-LAW                                           USA/Germany  SAT 1                      20:15          21/01           7.8 %        16.0 %

MR. & MRS. SMITH                                         USA               RTL                        20:15          26/10           7.8 %        15.9 %
1France
Source: AGF/ GfK Fernsehpanel, IP Deutschland 2008
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TOP 10 SPORT EVENTS                                                                                                            Adults 14+

Ti t le                                                                     Channel          Start .Time     Date       Rat ings      Share
FBAL EU CHMP GERMANYÐTURKEY/ SEMIFINAL                    ZDF                     20:45         25/ 06        41.9 %       80.8 %

FBAL EU CHMP AUSTRIAÐGERMANY                                  ARD                     20:45         16/ 06        40.5 %       76.3 %

FBAL EU CHMP GERMANYÐSPAIN/ FINAL                            ARD                     20:45         29/ 06        40.1 %       81.5 %

FBAL EU CHMP PORTUGALÐGERMANY                                ARD                     20:45         19/ 06        39.8 %       78.1 %

FBAL EU CHMP GERMANYÐPOLAND                                   ZDF                     20:45         08/ 06        34.8 %       69.4 %

FBAL EU CHMP CROATIAÐGERMANY                                  ZDF                     18:00         12/ 06        32.0 %       76.3 %

FBAL EU CHMP SPAINÐRUSSIA/ SEMIFINAL                        ARD                     20:45         26/ 06        28.4 %       60.1 %

FBAL EU CHMP SPAINÐITALY                                           ZDF                     20:45         22/ 06        25.6 %       56.6 %

FBAL EU CHMP CROATIAÐTURKEY                                     ARD                     20:45         20/ 06        23.5 %       56.9 %

FBAL EU CHMP FRANCEÐITALY                                         ZDF                     20:45         17/ 06        22.7 %       49.8 %
Source: AGF/ GfK Fernsehpanel, IP Deutschland 2008

TOP 10 SERIES                                                                                                                      Adults 14+

Ti t le                             Land               Genre         Runs        Channel           Start .Time   Rat ings      Share
TATORT                            Germany            Crime            37           ARD                       20:15        10.8 %       21.3 %

UM HIMMELS WILLEN         Germany            Family           13           ARD                       20:15        10.5 %       21.6 %

POLIZEIRUF 110                 Germany            Crime              9           ARD                       20:15        10.0 %       20.5 %

DAS TRAUMSCHIFF             Germany            Family             6           ZDF                       20:15          9.9 %       20.8 %

STUBBE ÐVON FALL ZU FALL Germany            Crime              4           ZDF                       20:15          8.6 %       20.6 %

IN ALLER FREUNDSCHAFT    Germany            General          48           ARD                       21:05          8.6 %       18.7 %

FAMILIE DR. KLEIST           Germany            Family             7           ARD                       20:15          8.4 %       18.0 %

WAR AND PEACE                I taly/ France/ 1     Mini-Series      4           ZDF                       20:15          8.2 %       16.0 %

TIER€RZTIN DR. MERTENS   Germany            Family           13           ARD                       20:15          8.2 %       20.0 %

DER BERGDOKTOR              Germany            General            8           ZDF                       20:15          7.8 %       16.8 %
1Germany/ Russia/ Poland
Source: AGF/ GfK Fernsehpanel, IP Deutschland 2008
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ARD                                                                                                                                     Adults 14+

Top 10 Recurrent  Programmes Land           Genre              Runs     Start .Time Length (m)   Rat ings      Share
TATORT                                     Germany        Series-Crime          37           20:15           90          10.8 %       21.3 %

UM HIMMELS WILLEN                  Germany        Series-Family         13           20:15           48          10.5 %       21.6 %

POLIZEIRUF 110                         Germany        Series-Crime           9           20:15           90          10.0 %       20.5 %

STAR QUIZ MIT J…RG PILAWA       Germany        Quiz Show              6           20:15           90            9.1 %       19.9 %

IN ALLER FREUNDSCHAFT             Germany        Series-General        48           21:05           43            8.6 %       18.7 %

FAMILIE DR. KLEIST                    Germany        Series-Family          7           20:15           48            8.4 %       18.0 %

TIER€RZTIN DR. MERTENS            Germany        Series-Family         13           20:15           48            8.2 %       20.0 %

TAGESSCHAU                              Germany        News                  365           20:00           15            7.8 %       19.7 %

DAS UNGLAUBLICHE QUIZ DER1     Germany        Quiz Show              5           20:15           95            7.7 %       17.4 %

DIE STEIN                                 Germany        Series-Family         13           20:15           48            7.7 %       18.0 %

Top 10 Single Programmes                     Genre               Date     Start .Time Length (m)   Rat ings      Share
FBAL EU CHMP AUSTRIAÐGERMANY                  Sports               16/ 06         20:45          103          40.5 %       76.3 %

FBAL EU CHMP GERMANYÐSPAIN/ FINAL             Sports               29/ 06         20:45          105          40.1 %       81.5 %

FBAL EU CHMP PORTUGALÐGERMANY                 Sports               19/ 06         20:45          108          39.8 %       78.1 %

FBAL EU CHMP SPAINÐRUSSIA/ SEMIFINAL          Sports               26/ 06         20:45          100          28.4 %       60.1 %

FBAL EU CHMP GERMANYÐSPAIN/ AWARD2           Sports               29/ 06         22:45           23          24.3 %       65.8 %

FBAL EU CHMP CROATIAÐTURKEY                    Sports               20/ 06         20:45          154          23.5 %       56.9 %

FBAL EU CHMP NETHERLANDSÐITALY                 Sports               09/ 06         20:45          100          22.2 %       50.0 %

FBAL EU CHMP NETHERLANDSÐFRANCE              Sports               13/ 06         20:45          102          21.1 %       48.9 %

FBAL EU CHMP RUSSIAÐSWEDEN                     Sports               18/ 06         20:45          100          17.6 %       41.5 %

FBAL EU CHMP GREECEÐSWEDEN                     Sports               10/ 06         20:45          100          17.5 %       41.5 %
1TIERE; 2CEREMONY
Source: AGF/ GfK Fernsehpanel, IP Deutschland 2008

Top Programmes Channel by Channel

ZDF                                                                                                                                      Adults 14+

Top 10 Recurrent  Programmes Land           Genre              Runs     Start .Time Length (m)   Rat ings      Share
WETTEN, DASS ...?                      Germany/ 1     Variety Show           6           20:15          164          15.4 %       35.5 %

DAS TRAUMSCHIFF                      Germany        Series-Family          6           20:15           95            9.9 %       20.8 %

STUBBE Ð VON FALL ZU FALL        Germany        Series-Crime           4           20:15           88            8.6 %       20.6 %

DIE DEUTSCHEN                         Germany        Magazine                5           19:30           43            8.4 %       18.2 %

WAR AND PEACE                         I taly/ 2          Mini-Series             4           20:15           98            8.2 %       16.0 %

DER BERGDOKTOR                       Germany        Series-General         8           20:15           45            7.8 %       16.8 %

WILLKOMMEN BEI  CARMEN NEBEL  Germany        Variety Show           5           20:15          154            7.5 %       18.6 %

DER ALTE                                  Germany        Series-Crime          13           20:15           57            7.4 %       18.3 %

WILSBERG                                 Germany        Series-Crime           7           20:15           87            7.4 %       17.8 %

AKTENZEICHEN XY ... UNGEL…ST    Germany        Magazine              10           20:15           90            7.2 %       16.7 %

Top 10 Single Programmes                     Genre               Date     Start .Time Length (m)   Rat ings      Share
FBAL EU CHMP GERMANYÐTURKEY/ SEMIFINAL     Sports               25/ 06         20:45           95          41.9 %       80.8 %

FBAL EU CHMP GERMANYÐPOLAND                  Sports               08/ 06         20:45           95          34.8 %       69.4 %

FBAL EU CHMP CROATIAÐGERMANY                  Sports               12/ 06         18:00           95          32.0 %       76.3 %

FBAL EU CHMP SPAINÐITALY                          Sports               22/ 06         20:45          130          25.6 %       56.6 %

FBAL EU CHMP FRANCEÐITALY                        Sports               17/ 06         20:45           97          22.7 %       49.8 %

FBAL EU CHMP TURKEYÐCZECH REPUBLIC           Sports               15/ 06         20:45           97          22.3 %       44.9 %

FBAL EU CHMP NETHERLANDSÐRUSSIA               Sports               21/ 06         20:45          127          21.7 %       57.0 %

FBAL EU CHMP SWITZERLANDÐTURKEY               Sports               11/ 06         20:45           95          21.3 %       47.9 %

FBAL EU CHMP AUSTRIAÐPOLAND                   Sports               12/ 06         20:45           95          19.6 %       44.4 %

FBAL GERMANYÐENGLAND                             Sports               19/ 11         20:52           95          16.3 %       36.3 %
1Switzerland/ Austria; 2France/ Germany/ Russia/ Poland; Source: AGF/ GfK Fernsehpanel, IP Deutschland 2008
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RTL                                                                                                                                      Adults 14+

Top 10 Recurrent  Programmes Land           Genre              Runs     Start .Time Length (m)   Rat ings      Share
FARMER WANTS A WIFE               Germany        Docu-Soap              9           21:15           45          11.6 %       25.1 %

WHO WANTS/ A MILLIONAIRE?       Germany        Quiz Show            65           20:15           47            9.3 %       20.9 %

RACH Ð DER RESTAURANTTESTER1   Germany        Docu-Soap              6           21:15           43            8.2 %       18.5 %

GERMANY'S GOT TALENT               Germany        Reality Show           7           20:15          116            7.6 %       17.8 %

POP IDOL                                  Germany        Reality Show         20           20:15           71            7.4 %       17.1 %

IÕM A CELEBRITY Ð GET ME OUT2    Germany        Reality Show         16           22:15           65            7.2 %       20.7 %

HOUSE M.D.                               USA              Series-General        52           21:15           44            7.0 %       15.7 %

EINSATZ IN VIER W€NDEN/ 3          Germany        Docu-Soap            10           21:15           44            6.7 %       14.0 %

CSI: MIAMI                                USA              Series-Crime          53           20:15           45            6.6 %       14.9 %

HELFER MIT HERZ                       Germany        Docu-Soap              7           21:15           46            6.6 %       14.7 %

Top 10 Single Programmes      Land           Genre               Date     Start .Time Length (m)   Rat ings      Share
BOXING V.KLITSCHKOÐS.PETER                       Sports               11/ 10         23:25           26          14.6 %       48.5 %

BOXING W.KLITSCHKOÐH.RAHMAN                   Sports               13/ 12         23:09           21          14.5 %       41.7 %

BOXING W.KLITSCHKOÐT.THOMPSON                  Sports               12/ 07         23:14           37          14.0 %       46.4 %

WHO WANTS/ A MILLIONAIRE?/ 4     Germany        Quiz Show          20/ 11         20:14          126          13.2 %       31.2 %

FORMULA 1 BRAZIL                                      Sports               02/ 11         18:12           80          12.9 %       32.1 %

WHO WANTS/ A MILLIONAIRE?/ 5     Germany        Quiz Show          11/ 02         20:15           87          12.1 %       24.8 %

ICE AGE I I                                 USA              Movie                25/ 12         20:15           84          11.3 %       25.5 %

WHO WANTS/ A MILLIONAIRE?/ 6     Germany        Quiz Show          30/ 05         20:14          134          10.5 %       30.5 %

FORMULA 1 BAHRAIN                                   Sports               06/ 04         13:33           78          10.2 %       40.2 %

ICE AGE                                    USA              Movie                21/ 12         20:15           71            9.7 %       18.7 %
1German version of "Ramsay's Kitchen Nightmares"; 2OF HERE!; 3SPECIAL; 4CELEBRITY I I ; 5BLIND DATE SPECIAL; 6CELEBRITY I
Source: AGF/ GfK Fernsehpanel, IP Deutschland 2008

SAT 1                                                                                                                                    Adults 14+

Top 10 Recurrent  Programmes Land           Genre              Runs     Start .Time Length (m)   Rat ings      Share
ALL YOU NEED IS LOVE                Germany        Variety Show         28           19:05           52            4.5 %       11.2 %

NAVY NCIS                                USA              Series-Crime          52           20:15           42            4.2 %        8.5 %

CRIMINAL MINDS                       USA/ Canada   Series-Crime          22           21:15           41            4.1 %        8.2 %

RICHTER ALEXANDER HOLD           Germany        Docu-Soap           307           16:00           45            3.8 %       22.3 %

GR€FIN GESUCHT Ð ADEL AUF1      Germany        Reality Show           8           19:05           52            3.7 %       10.7 %

DER BULLE VON T…LZ                  Germany        Series-Crime          15           21:15           92            3.7 %        9.9 %

GNADENLOS GERECHT Ð2               Germany        Docu-Soap            10           21:15           45            3.6 %        8.4 %

MADDIN IN LOVE3                       Germany        Series-Comedy         8           19:15           24            3.6 %        8.1 %

DIE ABZOCKER Ð DAS SIND IHRE4  Germany        Docu-Soap              8           21:15           45            3.6 %        7.7 %

K 11 Ð KOMMISSARE IM EINSATZ   Germany        Series-Crime          56           19:30           22            3.5 %        9.0 %

Top 10 Single Programmes                      Genre               Date     Start .Time Length (m)   Rat ings      Share
FBAL UEFA GETAFEÐFC BAYERN                           Sports                 10/ 04          20:46           129           11.9 %        27.9 %

FBAL UEFA FC BAYERNÐZENIT/ SEMIFINAL              Sports                 24/ 04          20:46            97           11.8 %        27.1 %

FBAL CL MANCHESTER UNITEDÐCHELSEA/ FINAL       Sports                 21/ 05          20:44           136           10.0 %        26.0 %

FBAL UEFA ZENITÐFC BAYERN                             Sports                 01/ 05          18:30            94             9.8 %        29.4 %

FBAL UEFA FC BAYERNÐGETAFE                           Sports                 03/ 04          20:46            97             9.3 %        20.5 %

FBAL CL BARCELONAÐSCHALKE 04                       Sports                 09/ 04          20:44            98             9.1 %        20.2 %

FBAL CL PORTOÐSCHALKE 04                              Sports                 05/ 03          20:44           134             9.1 %        21.7 %

FBAL CL FLORENCEÐFC BAYERN                           Sports                 05/ 11          20:44            96             8.6 %        19.8 %

FBAL CL STEAUAÐFC BAYERN                              Sports                 17/ 09          20:45            97             8.0 %        18.8 %

FBAL CL LYONÐFC BAYERN                                  Sports                 10/ 12          20:44            97             8.0 %        18.0 %
1BRAUTSCHAU; 2SOZIALFAHNDER ERMITTELN; 3Double features 19:15 and 19:45; 4TRICKS!
Source: AGF/ GfK Fernsehpanel, IP Deutschland 2008



13
Television 2009
I nt ernat ional Key Fact s

G
er

m
an

y

PRO 7                                                                                                                                   Adults 14+

Top 10 Recurrent  Programmes Land           Genre              Runs     Start .Time Length (m)   Rat ings      Share
GERMANY'S NEXT TOPMODEL         Germany        Reality Show         15           20:15           98            5.2 %       12.4 %

SCHLAG DEN RAAB                      Germany        Game Show             6           20:15          217            4.8 %       13.7 %

THE NEXT URI  GELLER                 Germany        Reality Show           9           20:15          111            4.4 %        9.5 %

POPSTARS                                 Germany        Reality Show         17           20:15           98            3.6 %        8.4 %

DESPERATE HOUSEWIVES              USA              Series-General        17           20:15           41            3.5 %        7.5 %

GREY'S ANATOMY                        USA              Series-General        17           21:15           42            3.2 %        7.1 %

PRIMEVAL                                 UK               Series-Act ion          7           20:15           45            3.1 %        6.9 %

SEXREPORT 2008 Ð SO LIEBEN1     Germany        Magazine                5           22:05           45            2.8 %        7.2 %

BULLY SUCHT DIE STARKEN M€NNERGermany        Reality Show           6           20:15           98            2.8 %        6.4 %

MOONLIGHT                               USA              Series-Act ion         15           20:15           46            2.8 %        6.7 %

Top 10 Single Programmes      Land           Genre               Date     Start .Time Length (m)   Rat ings      Share
THE DA VINCI CODE                      USA               Movie                  12/10          20:15          135           11.2 %        23.8 %

NATIONAL TREASURE                     USA               Movie                  20/01          20:15          115           11.2 %        21.7 %

WAR OF THE WORLDS                     USA               Movie                  24/02          20:15          105            8.6 %        16.5 %

STAR WARS/EPISODE III                 USA               Movie                  28/09          20:15          130            7.2 %        15.6 %

FBAL UEFA FC BAYERN-ANDERLECHT                    Sports                 12/03          20:41          103            6.9 %        15.7 %

THE ISLAND                                 USA               Movie                  13/01          20:15          125            6.7 %        13.1 %

NATIONAL TREASURE                     USA               Movie                  16/11          20:15          115            6.6 %        13.5 %

MADAGASCAR                               USA               Movie                  23/03          20:15            80             6.6 %        14.2 %

FBAL UEFA ABERDEEN-FC BAYERN                       Sports                 14/02          18:59            95             6.4 %        15.0 %

INDIANA JONES III                        USA               Movie                  18/05          20:15          120            6.4 %        13.7 %
1DIE DEUTSCHEN; 
Source: AGF/ GfK Fernsehpanel, IP Deutschland 2008

RTL I I                                                                                                                                   Adults 14+

Top 10 Recurrent  Programmes Land           Genre              Runs     Start .Time Length (m)   Rat ings      Share
ENGEL IM EINSATZ                      Germany        Docu-Soap              9           20:15           90            2.4 %        5.1 %

ZUHAUSE IM GL†CK                    Germany        Docu-Soap            32           20:15           90            2.4 %        5.4 %

DIE KOCHPROFIS Ð EINSATZ AM1    Germany        Docu-Soap            25           20:15           45            2.2 %        4.9 %

LAW & ORDER: SPECIAL VICTIMS2   USA              Series-Crime          46           20:15           40            2.1 %        4.9 %

BIG BROTHER/ DECISION              Germany        Reality Show         12           21:15           90            2.0 %        5.3 %

HEROES                                    USA              Series-Act ion         21           20:15           40            1.9 %        4.1 %

STARGATE: ATLANTIS                   Canada/ USA   Series-General         9           21:15           40            1.9 %        4.0 %

DIE RTL I I -SCHICKSALSREPORTAGEGermany        Documentary         15           22:15           45            1.9 %        6.2 %

WIFE SWAP                               Germany        Docu-Soap            50           21:10           90            1.9 %        4.9 %

ADOPTION Ð UNSERE LETZTE3        Germany        Documentary           8           22:15           45            1.8 %        5.7 %

Top 10 Single Programmes      Land           Genre               Date     Start .Time Length (m)   Rat ings      Share
THE JACKAL                              USA/ UK/ 4      Movie                08/ 02         20:15          110            3.4 %        7.7 %

THE JACKAL                              USA/ UK/ 4      Movie                26/ 09         20:15          110            3.0 %        7.4 %

THE GREEN MILE                        USA              Movie                29/ 02         20:15          170            2.9 %        7.7 %

NOMAD                                     France/ 5       Movie                21/ 11         20:15           95            2.7 %        6.2 %

ANNA'S STORM                           Canada/ USA   TV Movie            10/ 02         20:15           90            2.7 %        5.0 %

PITCH BLACK                             USA              Movie                01/ 06         20:15           90            2.7 %        6.7 %

CHRISTMAS VACATION                 USA              Movie                28/ 11         20:15           90            2.7 %        6.3 %

MAJOR PAYNE                            USA              Movie                14/ 12         20:15           90            2.7 %        5.2 %

X-MEN                                      USA              Movie                12/ 09         20:15           90            2.6 %        6.6 %

FIRE DOWN BELOW                     USA              Movie                26/ 09         22:35           95            2.6 %       11.4 %
1HERD; 2UNIT; 3HOFFNUNG/ TUESDAY; 4Germany/ France/ Japan; 5Kazakhstan 
Source: AGF/ GfK Fernsehpanel, IP Deutschland 2008
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VOX                                                                                                                                     Adults 14+

Top 10 Recurrent  Programmes Land           Genre              Runs     Start .Time Length (m)   Rat ings      Share
CSI : NY                                    USA/ Canada   Series-Crime          52           20:15           40            4.2 %        9.2 %

LAW & ORDER: CRIMINAL INTENT  USA              Series-Crime          41           21:10           40            3.9 %        8.7 %

DAS PERFEKTE DINNER1                Germany        Cooking Show      256           19:00           40            3.4 %       10.2 %

SHARK                                     USA              Series-Crime          10           21:10           40            3.4 %        6.9 %

THE CLOSER                              USA              Series-Crime          10           21:10           45            3.2 %        7.3 %

STANDOFF                                 USA              Series-Crime          12           21:15           45            2.9 %        6.4 %

DIE R†CKWANDERER                   Germany        Docu-Soap            12           21:15           50            2.8 %        6.1 %

THE DISTRICT                            USA              Series-Crime          11           22:00           40            2.8 %        7.3 %

UNTER VOLLDAMPF!                     Germany        Cooking Show      248           19:50           20            2.6 %        6.7 %

KOCHARENA/ CELEBRITIES            Germany        Cooking Show         5           20:15          160            2.6 %        6.0 %

Top 10 Single Programmes      Land           Genre               Date     Start .Time Length (m)   Rat ings      Share
INDEPENDENCE DAY                    USA              Movie                30/ 10         20:15          130            5.0 %       11.7 %

JURASSIC PARK I I I                      USA              Movie                31/ 01         20:15           80            4.4 %        9.3 %

HOME ALONE                             USA              Movie                17/ 01         20:15           95            4.2 %        9.0 %

BULLETPROOF MONK                   USA              Movie                07/ 02         20:15           95            3.9 %        8.4 %

THE LORD OF THE RINGS I            USA/ 2           Movie                27/ 11         20:15          167            3.8 %        9.6 %

X-MEN                                      USA/ Canada   Movie                24/ 01         20:15           90            3.5 %        7.5 %

10.5: APOCALYPSE I I                   USA              TV Movie            27/ 12         21:55           72            3.4 %        8.5 %

U.S. MARSHALS                         USA              Movie                11/ 09         20:15          120            3.4 %        8.8 %

THE BODYGUARD                        USA              Movie                03/ 07         20:15          120            3.2 %        8.4 %

DR. DOLITTLE I I                         USA              Movie                28/ 02         20:15           80            3.2 %        6.8 %
1German version of "Come Dine With Me"; 2New Zealand 
Source: AGF/ GfK Fernsehpanel, IP Deutschland 2008

SUPER RTL                                                                                                                            Adults 14+

Top 10 Recurrent  Programmes Land           Genre              Runs     Start .Time Length (m)   Rat ings      Share
UPPS! DIE PANNENSHOW             Germany        Comedy Show        52           20:15           45            1.4 %        3.2 %

JUST FOR LAUGHS                      Germany        Comedy Show        19           21:15           20            1.0 %        2.3 %

MR. BEAN1                                UK               Sitcom                 28           21:15           25            1.0 %        2.4 %

COLUMBO                                 USA              Series-Crime          49           22:15           70            0.9 %        3.0 %

ALARM AUF DER WAAGE               Germany        Docu-Soap              7           21:15           45            0.9 %        2.0 %

BARBARA ELIGMANN ENTH†LLT:2   USA/ Germany Variety Show           6           20:15           50            0.9 %        1.8 %

POP IDOL/ MAGAZINE                  Germany        Magazine              17           20:15           45            0.9 %        1.8 %

WEBMIX Ð DAS LUSTIGSTE AUS3     Germany        Comedy Show        25           21:15           45            0.8 %        1.8 %

GERMANY'S GOT TALENT/ 4             Germany        Magazine                7           20:15           45            0.8 %        1.6 %

ANIMAL FACE-OFF                       USA              Documentary         13           21:15           50            0.7 %        1.7 %

Top 10 Single Programmes      Land           Genre               Date     Start .Time Length (m)   Rat ings      Share
THE SANTA CLAUSE                     USA              Movie                03/ 12         20:15           90            2.2 %        4.8 %

SNOW BUDDIES                          USA              TV Movie            30/ 04         20:15           80            1.8 %        4.5 %

TALES FROM THE TOMB I I I            USA              Documentary      16/ 03         21:20           50            1.7 %        3.5 %

DIDI  AUF VOLLEN TOUREN            Germany        Movie                09/ 04         20:15           85            1.6 %        3.4 %

ANGELS IN THE OUTFIELD            USA              Movie                17/ 12         20:15           90            1.6 %        3.4 %

DIDI  UND DIE RACHE DER5           Germany        Movie                16/ 04         20:15           90            1.5 %        3.2 %

ICE AGE I I / HAPPY CHRISTMAS      USA              TV Movie            12/ 12         21:50           25            1.5 %        3.7 %

MARY POPPINS                          USA              Movie                02/ 04         20:15          130            1.5 %        3.3 %

THAT TOUCH OF MINK                 USA              Movie                01/ 10         20:15           95            1.4 %        3.3 %

HILFE, OTTO KOMMT!                   Germany        Comedy Show     25/ 11         20:15           40            1.4 %        2.9 %
1 Double features 21:15 and 21:45; 2DIE TRICKS DER GR…SSTEN ZAUBERER; 3DEM INTERNET; 4BACKSTAGE; 5ENTERBTEN
Source: AGF/ GfK Fernsehpanel, IP Deutschland 2008



15
Television 2009
I nt ernat ional Key Fact s

G
er

m
an

y

KABEL 1                                                                                                                               Adults 14+

Top 10 Recurrent  Programmes Land           Genre              Runs     Start .Time Length (m)   Rat ings      Share
WIR SIND VIELE!                        Germany        Docu-Soap              9           21:15           45            1.9 %        4.2 %

MEIN NEUES LEBEN                    Germany        Docu-Soap            38           20:15           45            1.9 %        4.3 %

MEIN NEUES LEBEN/ XXL              Germany        Docu-Soap            51           20:15           95            1.9 %        3.8 %

WITHOUT A TRACE                      USA              Series-Crime          15           21:10           40            1.7 %        3.5 %

COLD CASE                                USA              Series-Crime          35           22:10           40            1.7 %        4.8 %

HAGEN HILFT!                            Germany        Docu-Soap            25           21:15           45            1.7 %        4.0 %

GHOST WHISPERER                     USA              Series-Mysterious   51           20:15           40            1.6 %        4.0 %

MEDIUM                                   USA              Series-Mysterious   51           21:15           40            1.6 %        3.7 %

DER AUSWANDERER-COACH           Germany        Docu-Soap              4           20:15           50            1.5 %        3.2 %

ACHTUNG KONTROLLE!                 Germany        Docu-Soap           148           19:25           40            1.4 %        4.0 %

Top 10 Single Programmes      Land           Genre               Date     Start .Time Length (m)   Rat ings      Share
ANIMALS ARE BEAUTIFUL PEOPLE South Africa  Movie                01/ 11         20:15           90            3.4 %        7.6 %

SIX DAYS SEVEN NIGHTS              USA              Movie                08/ 01         20:15           90            3.2 %        6.5 %

CLEAR AND PRESENT DANGER       USA              Movie                12/ 11         20:15          130            3.0 %        7.4 %

THE THOMAS CROWN AFFAIR        USA              Movie                16/ 01         20:15          100            2.9 %        6.3 %

007/ FOR YOUR EYES ONLY            UK/ USA        Movie                29/ 11         20:15          120            2.9 %        6.9 %

C'ERA UNA VOLTA IL WEST            USA/ Italy      Movie                06/ 12         20:15          170            2.8 %        7.4 %

THE SAINT                                USA              Movie                08/ 10         20:15          110            2.8 %        6.7 %

TRADING PLACES                        USA              Movie                25/ 11         20:15          110            2.8 %        6.2 %

TOP GUN                                   USA              Movie                29/ 10         20:15          100            2.7 %        6.0 %

É  CONTINUAVANO A CHIAMARLO1 I taly             Movie                14/ 12         18:00          110            2.7 %        7.1 %
1TRINITË
Source: AGF/ GfK Fernsehpanel, IP Deutschland 2008
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SHARE OF TV ADVERTISING REVENUE            GROSS 

Channel: Advert ising Market  Share in %

                 

TV revenue                          

in million EUR:   9 124.42      
Source: Nielsen Media Research                

INTERNET  6.6  %

OTHER PRESS  1.9%

MAGAZINES 17.6 %

DAILY PRESS 23.5 %

TELEVISION  40.8 %

RADIO  5.8 %

OUTDOOR  3.6  %

ADVERTISING EXPENDITURE                         GROSS 

Total adspend (in million EUR)                      22 371.28

Total adspend (in million USD)                      31 134.11

TV adspend (in million EUR)                           9 124.42

TV adspend (in million USD)                          12 698.46

TV adspend in % of GDP                                      0.37

TV adspend per capita (EUR)                              100.98
Source: Nielsen Media Research

ADVERTISING STATISTICS 

Total number of spots broadcast1                   3 988 781

Average spot length (in sec.)                                24.2

Total number of advert isers                               36 230

Number of TV advert isers                                    1 733

Total number of advert ised products                   78 020

Number of products advert ised on TV                   6 528
1For 20 stat ions
Source: Nielsen Media Research

Advertising

TOP 10 TV ADVERTISING FIGURES                                                                                         GROSS

TV Advert ising Sectors                                   Television1             6 Media2       Spent  in TV   Share of TV Exp.
FOOD                                                                  1 560.01              1 806.04                 86.4  %                 17.1 %

COSMETICS AND TOILETRIES                                    1 097.28              1 534.81                  71.5 %                 12.0 %

TELECOMMUNICATION                                                829.34              1 296.99                  63.9 %                   9.1 %

MEDIA AND PUBLISHING                                           782.33              3 776.54                  20.7 %                   8.6 %

AUTOMOBILE                                                           694.79              2 019.18                  34.4 %                   7.6 %

BEVERAGES                                                             678.59              1 017.59                  66.7 %                   7.4 %

FINANCIAL                                                              573.41              1 409.91                  40.7 %                   6.3 %

TRADE AND SHIPMENT                                              518.99              2 654.23                  19.6 %                   5.7 %

BUSINESS SERVICES                                                  421.60              1 405.70                  30.0 %                   4.6 %

PHARMACY                                                              367.81                 674.72                  54.5 %                   4.0 %

OTHER                                                                 1 600.28              4 775.55                  33.5 %                 17.5 %

TV Advert isers
PROCTER&GAMBLE                                                    361.54                 400.66                  90.2 %                   4.0 %

FERRERO                                                                326.87                 348.61                  93.8 %                   3.6 %

L'ORƒAL                                                                  224.73                 288.70                  77.8 %                   2.5 %

UNILEVER                                                               194.48                 235.33                  82.6 %                   2.1 %

RECKITT BENCKISER                                                  149.56                 153.67                  97.3 %                   1.6 %

DANONE                                                                 143.75                 152.22                  94.4 %                   1.6 %

MEDIA-SATURN-HOLDING                                           126.22                 490.35                  25.7 %                   1.4 %

MC DONALD'S                                                          113.28                 172.59                  65.6 %                   1.2 %

DR. OETKER                                                            105.17                 109.58                  96.0 %                   1.2 %

FOX MOBILE DISTRIBUTION3                                       101.70                 104.36                  97.5 %                   1.1 %

OTHER                                                                 7 277.13             19 915.19                  36.5 %                 79.8 %

Total  ( in mi l l ion EUR)                                         9 124.42            22 371.28                 40.8 %               100.0 %
1Sponsoring is included for private channels but neither for ARD nor ZDF. 2TV, Press, Radio, Outdoor, Internet, Cinema; 3Former name: Jamba!
Source: Nielsen Media Research

OTHER 11.5  %

SAT 1 17.2 %

RTL 25.0 %

PRO 7 16.9 %

VOX  8.0 %

RTL I I  6.5 %

KABEL 1      5.8 %

N-TV  0.9 %

SUPER RTL 2.8 %

ZDF  2.2 %

ARD 3.3%

CINEMA    0.3  %

SHARE OF MEDIA EXPENDITURE                    GROSS 

Sector: Market  Share in %

                 

Total  revenue                      

in million EUR: 22 371.28      
Source: Nielsen Media Research                


